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Chapter 1. Introduction



It’s hard to imagine life with out the World Wide Web. In the past ten years we have seen the web transition from an informational reference to a ubiquitous influencer of daily life. Yet the Web was never intended to become ubiquitous, in fact, original goals were quite modest.
Initially designed for publishing and sharing research, the web began as a visually bland and difficult to navigate medium. Web pages were nothing more than a series of interconnected documents created using a little known technology called hypertext. This all changed in the mid-90s when the web became heavily commercialized. During this time, publicly traded companies realized having a web presence was no longer optional. Sensing opportunity, savvy graphic designers learned they could twist the rudimentary HTML coding into visually pleasing websites.
During this boom of the late 1990s, being a web designer was akin to being a rock star. If you were a professional, chances are you worked at a ludicrously funded DOT-COM startup, flew first class and had people awe over your fast-lane lifestyle. This of course didn’t last.
The floor fell out from under the DOT-COM era in 2001 and the celebrity designer lifestyle was over. Yet despite the deflating economy, designers remained in high demand. Since then, the web has made an unending rally that continues to integrate with daily life. Every day more people adopt the Web and more uses for this technology are discovered. This has created an overwhelming demand for designers, specifically ones who can craft beautiful, usable and emotionally engaging websites.
Becoming a great web designer is no easy task however. “Rock star” is no longer an accurate description of the modern day designer; Renaissance man (or woman) is more fitting. Fast evolving industries often require a wide range of capabilities and web design is no exception. Web designers need dozens of skills beyond graphical comprehension.
Arguably most important is an understanding of the technology driving the web. Knowing the capabilities and limitations of HTML, CSS and Javascript allow you to push the boundaries of what’s possible with out crossing them. But this is just the beginning. All websites are created for a reason (often business driven,) therefor you must also understand the business side of the web. This includes the psychology of human computer interaction, usability, planning and digital marketing. It’s the combination of these skills that make the most effective web designer, hence the need to be a Renaissance Person.
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Acquiring a breadth of web design knowledge is just the beginning. The web continues to evolve at breakneck speed with no signs of slowing down, recently demonstrated by the widespread adoption of HTML5 and CSS3. Designers who fail to stay current quickly fall out of demand as their skills become obsolete. This first happened with designers who failed to transition from table-based layouts to CSS, and will continue to happen as better ways of designing for the web are discovered. In short, even the designer who “knows everything” only does so for a short period of time.
This bibliography is your guide to tackling the breadth of topics required to become or stay the “Renaissance Person.” Safari has the latest web design books and videos, enabling aspiring designers to grow their knowledge and established designers to stay on top of their game.
We have selected the most relevant resources and segmented them by subject. As you read through them you will learn, refresh or update your knowledge of design fundamentals, website planning, design tools, web coding, usability, imagery and illustration, advanced design concepts, the business and lifestyle of design, mobile web design and content management systems.
If you love designing the web you will find these books indispensible. Even the subjects that fall outside the realm of your passion will inform your practice and transform your capabilities as a designer.


Chapter 2. Web Design Fundamentals



Responsive Web Design



By Ethan Marcotte
A Book Apart, May 2011
ISBN: 9780133053029
160 pages, $31.99
	[image: image with no caption]



From mobile browsers to netbooks and tablets, users are visiting your sites from an increasing array of devices and browsers. In this book you will learn how to think beyond the desktop and craft beautiful designs that anticipate and respond to your users’ needs. The author will explore CSS techniques and design principles, including fluid grids, flexible images, and media queries, demonstrating how you can deliver a quality experience to your users no matter how large (or small) their display.
Read it on Safari Books Online (http://bit.ly/Z2Dl8K)

The Non-Designer’s Design Book, Third Edition



By Robin Williams
Peachpit Press, February 2008
ISBN: 9780321563088
208 pages, $34.99
	[image: image with no caption]



A lot has happened in the world of digital design since the first edition was published, but one thing remains true: There is an ever-growing number of people attempting to design pages with no formal training. This book is the one place they can turn to find quick, non-intimidating, excellent design help from trusted design instructor Robin Williams. This revised classic — now in full color — includes a new section on the hot topic of Color itself. If you follow the clearly explained concepts in this book, you will produce more sophisticated and professional pages immediately.
Read it on Safari Books Online (http://bit.ly/112QXLn)

Learning Web Design, 4th Edition



By Jennifer Niederst Robbins
O’Reilly Media, Inc., August 2012
ISBN: 9781449337513
624 pages, $28.49
	[image: image with no caption]



Do you want to build web pages, but have no previous experience? This friendly guide is the perfect place to start. You’ll begin at square one, learning how the Web and web pages work, and then steadily build from there. Learn how to use the latest techniques, best practices, and current web standards — including HTML5 and CSS3. By the end of the book, you’ll have the skills to create a simple site with multi-column pages that adapt for mobile devices.
Read it on Safari Books Online (http://bit.ly/17IIXYA)

The Principles of Beautiful Web Design, Second Edition



By Jason Beaird
SitePoint, November 2010
ISBN: 9780980576894
170 pages, $61.92
	[image: image with no caption]



This is the ideal book for people who can build websites, but are seeking the skills and knowledge to visually enhance their sites. This book will teach you how to: understand the process of what makes good design, from discovery through to implementation; use color effectively, develop color schemes, and create a palette, and create pleasing layouts using grids, the rule of thirds, and symmetry. You will also learn how to: employ textures: lines, points, shapes, volumes, and depth, apply typography to make ordinary designs look great; choose, edit, and position effective imagery, and more.
Read it on Safari Books Online (http://bit.ly/112QKb5)

Graphic Designer’s Essential Reference: Visual Elements, Techniques, and Layout Strategies for Busy Designers



By Timothy Samara
Rockport Publishers, November 2011
ISBN: 9781592537433
248 pages, $25.00
	[image: image with no caption]



A good designer, like a good chef, is aware not only of how each ingredient is similar or different, but also which delivers one message in contrast to another, which will combine to create experiences that are harmonious or jarring, financial, medical, or industrial. The majority of this book contains a varied collection of graphical elements to help you develop unique, engaging visual solutions on behalf of your clients.
Read it on Safari Books Online (http://bit.ly/14zSIEj)

Before & After: How to Design Cool Stuff



By John McWade
Peachpit Press, November 2011
ISBN: 9780321684530
240 pages, $39.99
	[image: image with no caption]



Truly an icon of the graphic design community, the author’s insistence on approaching design not as mere decoration but as an essential form of communication is vividly apparent in this cohesive primer on page design and layout. McWade shows you how to arrange and present information using today’s powerful graphics tools. You will learn how to design single-page and multi-page documents, brochures, and ads; why one typeface works better than another; and much more. Best of all, you’ll discover how to think visually, transforming the images in their heads into something that communicates effectively on the page.
Read it on Safari Books Online (http://bit.ly/10XOYOv)

Layout Workbook: A Real-World Guide to Building Pages in Graphic Design



By Kristin Cullen
Rockport Publishers, May 2007
ISBN: 9781592533527
240 pages, $25.00
	[image: image with no caption]



New in Paperback! This inspired resource for creating excellent layouts is one of five volumes in Rockport’s series of practical and inspirational workbooks that cover the fundamental areas of the graphic design business.
Read it on Safari Books Online (http://bit.ly/10AnOvb)

The Layout Book



By Gavin Ambrose, Paul Harris
AVA Publishing, July 2007
ISBN: 9782940373536
194 pages, $49.95
	[image: image with no caption]



This book aims to explore layout in its broadest sense. It provides an advanced overview of layout design, illustrating the many aspects of this discipline and demonstrating how they affect not only graphic design, but also associated activities as diverse as fashion, engineering and architectural design. Providing a historical overview of layout, from early scribes through to contemporary layout, the book guides you through an understanding of layout from a systematic approach and exploration of key theoretical principles, to the practical application of layout.
Read it on Safari Books Online (http://bit.ly/187mulH)

Basics Design 02: Layout (second edition)



By Gavin Ambrose, Paul Harris
AVA Publishing, March 2011
ISBN: 9782940447169
216 pages, $27.50
	[image: image with no caption]



This book addresses both practical and aesthetic considerations, including the arrangement of graphic elements within a design scheme and what happens when the grid is abandoned. Essential design concepts, such as the relationship between the grid and the placement of text and images, are explored with illustrative examples taken from contemporary practice. This second edition features considerable new and revised content from the authors. This book will prove indispensable to anyone wishing to acquire a thorough knowledge of the principles of layout as used in modern design.
Read it on Safari Books Online (http://bit.ly/10aIiv6)

Design By Nature: Using Universal Forms and Principles in Design



By Maggie Macnab
New Riders, February 2011
ISBN: 9780132622448
312 pages, $44.95 US
	[image: image with no caption]



Written for designers and creative thinkers of all types, this book will guide you through a series of unexpected a-ha! moments that describe relationships among nature, art, science, technology, and design. Through explanation and example, you will learn about natural processes, consisting of everyday patterns and shapes that are often taken for granted, but that can be used effectively in visual messaging. Explore the principles all human beings intuitively use to understand the world and learn to incorporate nature’s patterns and shapes into your work for more meaningful design.
Read it on Safari Books Online (http://bit.ly/108SK2K)

Web Design For Dummies® 3rd Edition



By Lisa Lopuck
For Dummies, April 2012
ISBN: 9781118004906
352 pages, $29.99
	[image: image with no caption]



This guide gets you caught up with everything you need to know to organize your ideas, create a template, start development, test to make sure everything is working properly, and launch your finished site. Packed with invaluable advice on incorporating social media aspects, linking content with social sites, and designing for mobile devices, this book will have you web designing like a pro in no time. This edition covers HTML5, new technologies for sharing media, mobile web design, and more. It also zeroes in on effectively using color, text, and navigation, and reveals helpful advice for avoiding common pitfalls. This book goes beyond just making a basic web site and instead encourages you to create a site that is appealing, practical, and useful.
Read it on Safari Books Online (http://bit.ly/10aI2fF)

The Fundamentals of Graphic Design



By Gavin Ambrose, Paul Harris
AVA Publishing, December 2008
ISBN: 9782940373826
192 pages, $30.50
	[image: image with no caption]



This book offers a unique overview of a challenging and dynamic profession, covering a wide range of disciplines, media and processes. It explores key aspects of design, including typography, art direction, production and finishing, environmental design, and self-promotion. It also examines the broader implications of graphic design, including social responsibility, its role in art and its future. The book places graphic design in its socio-historical context, discussing its influences and development. It is an ideal guide for anyone starting out or seeking a role in the world of graphic design.
Read it on Safari Books Online (http://bit.ly/14zSKfj)

The Strategic Web Designer



By Christopher Butler
HOW Books, August 2012
ISBN: 9781440315022
176 pages, $24.99
	[image: image with no caption]



This book provides readers with a foundation that will allow them to keep their bearings in an industry filled with constant technological change. Readers will learn to: plan web projects, organize information in ways that make sense, understand analytics, optimize content for search engines and mobile technology, and more. More than a book about building websites, this is your guide to thinking about the web in a strategic and comprehensive manner.
Read it on Safari Books Online (http://bit.ly/16tS5AJ)

Sexy Web Design



By Elliot Jay Stocks
SitePoint, March 2009
ISBN: 9780980455236
200 pages, $39.95
	[image: image with no caption]



This book is a guide to building usable, aesthetically pleasing interfaces for web sites and web applications by applying timeless principles of user-centered design. This book focuses on practical applications, by walking readers step-by-step through the process of creating user friendly interfaces for the modern web.
Read it on Safari Books Online (http://bit.ly/10E4lFZ)

The Designer’s Graphic Stew: Visual Ingredients, Techniques, and Layout



By Timothy Samara
Rockport Publishers, February 2010
ISBN: 9781592535477
248 pages, $40.00 pages
	[image: image with no caption]



Under the witty and metaphorical guise of a high-end cookbook, the author provides visual ingredients, such as grid structures, folios, border devices, type treatments, abstract graphic elements, categorized stylistically and functionally in this book.
Read it on Safari Books Online (http://bit.ly/187mxhB)

Good Design: Deconstructing Form and Function and What Makes Good Design Work



By Terry Marks
Rockport Publishers, August 2009
ISBN: 9781592535293
208 pages, $40.00
	[image: image with no caption]



How can we objectively quantify or evaluate good design? What are its common characteristics? Perhaps a panel of talented, experienced professionals can help answer these questions and lead us to a consensus on good design. That is what this book is all about. We sought out some of the leading design practitioners from around the world and asked them their opinion on what makes design effective or ineffective. With this book, you will become privy to their thoughts on what makes some design stand above the crowd.
Read it on Safari Books Online (http://bit.ly/17IKIVU)

Basics Design 02: Layout



By Gavin Ambrose, Paul Harris
AVA Publishing, May 2005
ISBN: 9782940439096
176 pages, $27.50
	[image: image with no caption]



This book is a guide to the effective arrangement of text and image elements within a design. Good layout in both print and electronic media allows the communication of complex information to a viewer with the minimum of effort. This book’s objective is to instruct in the management of form and space in order to achieve this effect. It addresses the practical and aesthetic considerations of layout, such as where and how the content will be viewed, be the format a magazine, website, television graphic or bottle of bubble bath. This book will prove indispensable for anyone wanting to acquire a thorough knowledge of the principles of layout as used in modern design. Through the considered application of these principles a more balanced and effective design can be achieved.
Read it on Safari Books Online (http://bit.ly/187mDpo)

Visual Design for the Modern Web



By Penny McIntire
New Riders, November 2007
ISBN: 9780321550033
360 pages, $49.99
	[image: image with no caption]



Just as great artists must understand their tools, great Web designers must understand the technology behind their art. This book shows novice Web designers how to use their tools — including HTML, CSS, and JavaScript — in conjunction with the principles of aesthetics and usability to become masters of their craft. Chapters begin with explanations of the terminology and techniques of web structures, then demonstrate how to apply the rules of design to create beautiful sites.
Read it on Safari Books Online (http://bit.ly/11LQULu)

Basics Design 01: Format



By Gavin Ambrose, Paul Harris
AVA Publishing, November 2004
ISBN: 9782940439089
176 pages, $27.50
	[image: image with no caption]



This book covers the issue of physical dimension as a cornerstone of graphic design. Often overlooked due to its utilitarian nature, the size and shape of a product is nevertheless a key aspect of its eventual impact. The book demonstrates how a creative approach to format selection and a careful consideration of presentation space can produce dramatic results, within all print and digital media. It examines established format standards and, with the aid of fully-illustrated examples, suggests how thoughtful application of pre-existing models can add an extra dimension to design. Format represents the physical point of contact with the user; affecting how we receive a designs, printed or online information.
Read it on Safari Books Online (http://bit.ly/18RNHdE)
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Chapter 3. Planning



Head First Web Design



By Ethan Watrall, Jeff Siarto
O’Reilly Media, December 2008
ISBN: 9780596157722
498 pages, $49.99
	[image: image with no caption]



This book will help you master what’s really going on in the world of web design. Whether you’re building a personal blog or a corporate website, this book helps you learn the secrets of designing effective, user-friendly sites. Your time is way too valuable to waste struggling with new concepts. Using the latest research in cognitive science and learning theory to craft a multi-sensory learning experience, this book uses a visually rich format specifically designed to take advantage of the way your brain really works.
Read it on Safari Books Online (http://bit.ly/10Ar1uX)

Implementing Responsive Design: Building sites for an anywhere, everywhere web



By Tim Kadlec
New Riders, July 2012
ISBN: 9780132979382
288 pages, $39.99
	[image: image with no caption]



This is a practical examination of how we think about the web affects the way we design and build our sites. Readers will learn how to: build responsive sites using a combination of fluid layouts, media queries, and fluid media, adopt a responsive workflow from the very start of a project, enhance content for different devices, and use feature-detection and server-side enhancement to provide a richer experience.
Read it on Safari Books Online (http://bit.ly/19IJgPN)

Web ReDesign 2.0: Workflow that Works, Second Edition



By Kelly Goto, Emily Cotler
Peachpit Press, December 2004
ISBN: 0735714339
296 pages, $55.00
	[image: image with no caption]



In these pages Web designer Kelly Goto and coauthor Emily Cotler have distilled their real-world experience into a sound approach to Web redesign workflow that is as much about business priorities as it is about good design. By focusing on where these priorities intersect, the authors get straight to the heart of the matter. Each chapter includes a case study that illustrates a key step in the process, and you’ll find a plethora of forms, checklists, and worksheets that help you put knowledge into action.
Read it on Safari Books Online (http://bit.ly/Z2EYDo)

Communicating Design: Developing Web Site Documentation for Design and Planning, Second Edition



By Dan M. Brown
New Riders, September 2010
ISBN: 9780131385399
312 pages, $44.99
	[image: image with no caption]



Combining quick tips for improving deliverables with in-depth discussions of presentation and risk mitigation techniques, this book shows you how to make the documentation you’re required to provide into the most efficient communications tool possible. From usability reports to project plans, content maps, flow charts, wireframes, site maps, and more, each chapter includes a contents checklist, presentation strategy, maintenance strategy, a description of the development process and the deliverable’s impact on the project.
Read it on Safari Books Online (http://bit.ly/12IA23I)

The Strategic Web Designer



By Christopher Butler
HOW Books, August 2012
ISBN: 9781440315022
176 pages, $24.99
	[image: image with no caption]



This book provides you with a foundation that will allow you to keep your bearings in an industry filled with constant technological change. You’ll learn to: plan web projects, organize information in ways that make sense, understand analytics, optimize content for search engines and mobile technology, and more. More than a book about building websites, this is your guide to thinking about the web in a strategic and comprehensive manner.
Read it on Safari Books Online (http://bit.ly/16tS5AJ)

Managing the Design Process-Concept Development: An Essential Manual for the Working Designer



By Terry Lee Stone
Rockport Publishers, July 2010
ISBN: 9781592536177
208 pages, $40.00
	[image: image with no caption]



This book is about how to harness the power of graphic design in a real and practical manner. To understand how this collaborative process works will require learning some new language, as well as tools and techniques, in the application of design management and its associated concept design leadership.
Read it on Safari Books Online (http://bit.ly/12BQBzu)

InterACT with Web Standards: A Holistic Approach to Web Design



By Erin Anderson, Virginia DeBolt, Derek Featherstone, Lars Gunther, Denise R. Jacobs, Leslie Jensen-Inman, Chris Mills, Christopher Schmitt, Glenda Sims, Aarron Walter
New Riders, May 2010
ISBN: 9780321713582
504 pages, $54.99
	[image: image with no caption]



Laying the foundation for a solid understanding of Web design, this book weaves together industry best practices and standards-based design techniques. It is built on practical examples and short exercises crafted to help readers learn quickly and retain information. Starting with the basics this book teaches: Internet fundamentals, planning, content strategy, and information architecture, HTML and CSS, and accessibility. This book is the definitive guide to learning the basics of web design. Its emphasis on practical and proven techniques make it the go-to guide that every aspiring web professional needs to succeed in their career.
Read it on Safari Books Online (http://bit.ly/17IMlCP)

The Fundamentals of Design Management



By Kathryn Best
AVA Publishing, May 2010
ISBN: 9782940411078
208 pages, $30.50
	[image: image with no caption]



This book is a comprehensive guide to managing the people, projects, processes and procedures behind the design of everyday products, services, environments and experiences. It emphasises the inter-disciplinary nature of design management, and is of relevance to students of a number of disciplines: from art and design to business, marketing or media. Written in a clear style and with plenty of illustrative images, this publication makes design management accessible and practicable.
Read it on Safari Books Online (http://bit.ly/14eXpUp)

Content Strategy for the Web



By Kristina Halvorson
New Riders, August 2009
ISBN: 9780321648747
192 pages, $29.99
	[image: image with no caption]



If your website content is out of date, off-brand, and out of control, you’re missing a huge opportunity to engage, convert, and retain customers online. This book explains how to create and deliver useful, usable content for your online audiences, when and where you need it most. It also shares content best practices so you can get your next website redesign right, on time and on budget. Get solid, practical advice on staffing for content-related roles and responsibilities.
Read it on Safari Books Online (http://bit.ly/YPVNPQ)

Creative Research



By Hilary Collins
AVA Publishing, September 2010
ISBN: 9782940439676
208 pages, $42.00
	[image: image with no caption]



This book provides you with the knowledge and skills required to conduct effective research projects in creative disciplines and industries. The book assesses how academic research methodologies must be adapted to suit the creative disciplines and industries and offers a guide to the process of undertaking a research project in this context. It offers a clear, step-by-step guide to undertaking a research project, and text is accompanied by illustrative examples taken from contemporary work.
Read it on Safari Books Online (http://bit.ly/18ROxH5)

Visual Research



By Ian Noble, Russell Bestley
AVA Publishing, October 2007
ISBN: 9782940447077
192 pages, $42.00
	[image: image with no caption]



This book is an introduction to research methodologies and it is a thorough investigation into research methods for graphic design and other visual arts disciplines. The book features a range of case studies that demonstrate how the use of rigorous research methods can form the basis of effective visual communication and design problem solving, eschewing end product analysis for a discussion of the way research feeds into the design process.
Read it on Safari Books Online (http://bit.ly/11LRDfC)

Website Owner’s Manual



By Paul Boag
Manning Publications, November 2009
ISBN; 9781933988450
296 pages, $34.99
	[image: image with no caption]



This book is for the thousands of marketers, IT managers, project leaders, and business owners who need to put a website in place and keep it running with a minimum of trouble. This book provides a jargon-free overview of web design, including accessibility, usability, online marketing, and web development techniques. You will master the vocabulary and concepts you need to discuss how a website dovetails with the needs of a business.
Read it on Safari Books Online (http://bit.ly/112RNI0)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 4. Web Coding



Head First HTML and CSS, 2nd Edition



By Elisabeth Robson, Eric Freeman
O’Reilly Media, Inc., August 2012
ISBN: 9781449324469
768 pages, $39.99
	[image: image with no caption]



In this book, you’ll learn the real secrets of creating web pages, and, most importantly, you’ll learn them in a way that won’t put you to sleep. If you’ve read a Head First book, you know what to expect: a visually-rich format designed for the way your brain works. Using the latest research in neurobiology, cognitive science, and learning theory, this book will load HTML and CSS into your brain in a way that sticks.
Read it on Safari Books Online (http://bit.ly/12iJlXJ)

HTML & CSS: Design and Build Websites



By Jon Duckett
John Wiley & Sons, November 2011
ISBN: 9781118206911
513 pages, $29.99
	[image: image with no caption]



This book introduces HTML and CSS in a way that makes them accessible to everyone — hobbyists, students, and professionals — and it’s full-color throughout. It utilizes information graphics and lifestyle photography to explain the topics in a simple way that is engaging. In addition, it boasts a unique structure that allows you to progress through the chapters from beginning to end or just dip into topics of particular interest at your leisure. This educational book is one that you will enjoy picking up, reading, then referring back to.
Read it on Safari Books Online (http://bit.ly/10AvJbR)

JavaScript: The Good Parts



By  Douglas Crockford
O’Reilly Media, Inc., May 2008
ISBN: 9780596517748
172 pages, $49.99
	[image: image with no caption]



This book identifies the abundance of good ideas that make JavaScript an outstanding object-oriented programming language-ideas such as functions, loose typing, dynamic objects, and an expressive object literal notation. The author digs through the steaming pile of good intentions and blunders to give you a detailed look at all the genuinely elegant parts of JavaScript, including: syntax, objects, functions, inheritance, arrays, regular expressions, methods, style, and beautiful features. As you move ahead with the subset of JavaScript that this book presents, you’ll also sidestep the need to unlearn all the bad parts.
Read it on Safari Books Online (http://bit.ly/19IMZNe)

Head First HTML5 Programming



By Eric Freeman, Elisabeth Robson
O’Reilly Media, Inc., October 2011
ISBN: 9781449314712
610 pages, $49.99
	[image: image with no caption]



What can HTML5 do for you? If you’re a web developer looking to use this new version of HTML, you might be wondering how much has really changed. This book introduces the key features, including improved text elements, audio and video tags, geolocation, and the Canvas drawing surface, and uses concrete examples and exercises to apply and reinforce these concepts.
Read it on Safari Books Online (http://bit.ly/12iJv1i)

Head First jQuery



By Ryan Benedetti, Ronan Cranley
O’Reilly Media, Inc. September 2011
ISBN: 9781449311988
544 pages, $39.99
	[image: image with no caption]



Want to add more interactivity and polish to your websites? Discover how jQuery can help you build complex scripting functionality in just a few lines of code. This book shows you how to navigate HTML documents while handling events, effects, callbacks, and animations. By the time you’ve completed the book, you’ll be incorporating Ajax apps, working seamlessly with HTML and CSS, and building your own plug-ins.
Read it on Safari Books Online (http://bit.ly/Z2GhCl)

Head First JavaScript



By Michael Morrison
O’Reilly Media, Inc., December 2007
ISBN: 9780596527747
652 pages, $23.13
	[image: image with no caption]



This book is your ticket to going beyond copying and pasting the code from someone else’s web site, and writing your own interactive web pages. You will learn: the basics of programming, from variables to types to looping, how the web browser runs your code, and how you can talk to the browser with your code; why you’ll never have to worry about casting, overloading, or polymorphism when you’re writing JavaScript code; and how to use the Document Object Model to change your web pages without making your users click buttons. It starts where HTML and CSS leave off, and takes you through your first program into more complex programming concepts, like working directly with the web browser’s object model and writing code that works on all modern browsers.
Read it on Safari Books Online (http://bit.ly/10Aw12G)

JavaScript & jQuery: The Missing Manual, Second Edition



By David Sawyer McFarland
O’Reilly Media, Inc., October 2011
ISBN: 9781449317812
536 pages, $39.99
	[image: image with no caption]



This manual shows you how the jQuery library makes JavaScript programming fun, easy, and accessible to web designers at every level of experience. You’ll quickly learn how to use jQuery to help your site run smoothly and look great across multiple web browsers, without typing a lot of code. Coverage includes: software for JavaScript programming, HTML: the barebones structure, adding CSS to style web pages, and more.
Read it on Safari Books Online (http://bit.ly/10Aw4eC)

JavaScript Enlightenment



By Cody Lindley
O’Reilly Media, Inc., January 2013
ISBN: 9781449344412
166 pages, $14.99
	[image: image with no caption]



If you’re an advanced beginner or intermediate JavaScript developer, this book will solidify your understanding of the language — especially if you use a JavaScript library. In this concise book, a JavaScript expert provides an accurate view of the language by examining its objects and supporting nuances.
Read it on Safari Books Online (http://bit.ly/11LTam9)

Learning jQuery, Third Edition



By Jonathan Chaffer, Karl Swedberg
Packt Publishing, September 2011
ISBN: 9781849516549
428 pages, $39.99
	[image: image with no caption]



With this book you will learn the basics of jQuery for adding interactions and animations to your pages. Even if previous attempts at writing JavaScript have left you baffled, this book will guide you past the pitfalls associated with AJAX, events, effects, and advanced JavaScript language features. Starting with an introduction to jQuery, you will first be shown how to write a functioning jQuery program in just three lines of code. You will also learn how to add impact to your actions through a set of simple visual effects and to create, copy, reassemble, and embellish content using jQuery’s DOM modification methods. The book will step you through many detailed, real-world examples, and even equip you to extend the jQuery library itself with your own plug-ins.
Read it on Safari Books Online (http://bit.ly/11LTdhQ)

Javascript Fundamentals I and II (Video Training)



By Paul J. Deitel
Prentice Hall, June 2009
ISBN: 9780137045167
14 hours 56 minutes, $149.99
	[image: image with no caption]



This training video will help you build world-class web applications. It begins with JavaScirpt basics, including control statements, functions, arrays, objects, events, CSS, DOM and more. Then you will master scripting with XML and RSS, and finish by learning to build rich Ajax applications. Using the instrutor’s “live-code” approach, you will analyze complete working programs, not trivial code fragments.
Read it on Safari Books Online (http://bit.ly/12IBVNW)

Sams Teach Yourself Web Publishing with HTML and CSS in One Hour a Day: Includes New HTML5 Coverage, Sixth Edition



By  Laura Lemay, Rafe Colburn
Sams, August 2010
ISBN: 9780672331398
768 pages, $44.99
	[image: image with no caption]



This book has been revised and refined to include new detailed coverage of HTML5, the next major revision of the core language of the World Wide Web, HTML. Work on the HTML5 specification is still ongoing, but parts of HTML5 are already being implemented in new versions of Microsoft Internet Explorer, Mozilla Firefox, Safari and Opera. Topic covered include: introducing HTML and XHTML, preparing to publish on the web, organizing information with lists, formatting text with HTML and CSS, adding images, color, and backgrounds, and more.
Read it on Safari Books Online (http://bit.ly/14f0tjo)

Stylin’ with CSS: A Designer’s Guide, Third Edition



By Charles Wyke-Smith
New Riders, October 2012
ISBN: 9780133088359
320 pages, $44.99
	[image: image with no caption]



The revised edition of this book includes information on CSS3 and visual styling with rounded corners, shadows, gradients, multiple background images and more. It also explores new HTML5 tags, markup and styling techniques, audio and video, and local storage. There are easy-to-understand examples of how to use jQuery to dynamically manipulate CSS properties. Responsive design techniques show how to make content available in all devices, and progressive enhancement methods illustrate how to make pages work in older browsers. There is also coverage of grids, and @media properties for device detection.
Read it on Safari Books Online (http://bit.ly/Z2GsNZ)

JavaScript 24-Hour Trainer



By Jeremy McPeak
Wrox, December 2010
ISBN: 01420110003SI
6 hours 34 minutes, $39.99
	[image: image with no caption]



This unique book-and-Video package offers a new level of learning JavaScript, preparing you for the new generation of Web browser changes that are occurring on the ever-evolving Web. It also shows you how JavaScript is an essential component of those changes. Veteran author Jeremy McPeak provides you with helpful lessons in the text, and the Video offers instructional demonstrations so you can see how JavaScript works in the real world.
Read it on Safari Books Online (http://bit.ly/10LiiCZ)

JavaScript by Example, Second Edition



By Ellie Quigley
Prentice Hall, October 2010
ISBN: 9780137084746
912 pages, $39.99
	[image: image with no caption]



This book illuminates every JavaScript technique with focused, classroom-tested code examples, detailed line-by-line explanations, and real programming output. This exceptionally clear, easy-to-understand book takes you from your first script to advanced techniques. It’s the only JavaScript book you’ll ever need! This edition has been completely updated and includes many new and completely rewritten code examples; contains fully revised and updated coverage of Cascading Style Sheets (CSS) and the Document Object Model (DOM); and fully covers modern JavaScript concepts, principles, and programming techniques.
Read it on Safari Books Online (http://bit.ly/10Lim5R)

Build Your Own Website The Right Way Using HTML & CSS, Third Edition



By Ian Lloyd
SitePoint, July 2011
ISBN: 9780987090850
500 pages, $29.95
	[image: image with no caption]



This third edition is fully updated to include the latest operating systems, web browsers and providing fixes to issues that have cropped up since the last edition. In this book you will learn how to syle text and control your page layout with CSS, create and optimize graphics for the Web, track visitors with Google Analytics, extend your reach and connect your site with Social Media and more!
Read it on Safari Books Online (http://bit.ly/19INUgH)

HTML5, CSS3, and jQuery with Adobe Dreamweaver CS5.5 Learn by Video



By David Powers
Peachpit Press, August 2011
ISBN: 9780132821766
7 hours 34 minutes, $74.99
	[image: image with no caption]



This in-depth video training course is aimed at web designers looking to make the leap to cutting-edge Web technologies using Adobe Dreamweaver CS5.5. In this video course, experienced author and trainer David Powers explains which parts of HTML5 and CSS3 you can use now with confidence. He shows how to convert existing pages to HTML5 and build new ones from scratch. You’ll also learn how to create CSS3 effects such as drop shadows, rounded corners, and transparency, without the need for images. The course takes you through the process of adapting for mobile phones and tablets a website that was originally designed for desktop computers. You’ll learn how to use CSS media queries to apply different styles depending on screen width, viewing the changes in real time in the Live view. The course concludes with an introduction to jQuery and demonstrates how to enhance online forms with the help of Dreamweaver CS5.5’s built-in code hints for jQuery.
Read it on Safari Books Online (http://bit.ly/YPX7Cm)

Bulletproof Web Design: Improving flexibility and protecting against worst-case scenarios with HTML5 and CSS3, Third Edition



By Dan Cederholm
New Riders, December 2011
ISBN: 9780132883368
360 pages, $44.99
	[image: image with no caption]



No matter how visually appealing or content-packed a website may be, if it’s not adaptable to a variety of situations and reaching the widest possible audience, it isn’t really succeeding. This book outlines standards-based strategies for building designs that provide flexibility, readability, and user control — key components of every successful site. Each chapter starts out with an example that employs a traditional HTML-based approach — which the author then deconstructs, pointing out its limitations. He then gives the site a makeover using HTML and CSS, so you can see how to replace bloated code with lean markup and CSS for fast-loading sites that are accessible to all users.
Read it on Safari Books Online (http://bit.ly/13v1dhu)

Pro HTML5 and CSS3 Design Patterns



By Michael Bowers; Dionysios Synodinos; Victor Sumner
Apress, November 2011
ISBN: 9781430237808
531 pages, $44.99
	[image: image with no caption]



This is a reference book and a cookbook on how to style web pages using CSS3 and HTML5. It contains 350 ready-to-use patterns (CSS3 and HTML5 code snippets) that you can copy and paste into your code. Each pattern can be combined with other patterns to create an unlimited number of solutions, and each pattern works reliably in all major browsers without the need for browser hacks. The book is completely up-to-date with code, best practices, and browser compatibilities for HTML5 and CSS3, enabling you to dive in and make use of these new technologies in production environments.
Read it on Safari Books Online (http://bit.ly/14f0Z0E)

The Complete Manual of Typography: A Guide to Setting Perfect Type, Second Edition



By Jim Felici
Adobe Press, July 2011
ISBN: 9780132821926
416 pages, $49.99
	[image: image with no caption]



Beautifully designed and richly illustrated this book is the fully updated version of THE seminal book on typography by Jim Felici. This book is about how type should look and how to make it look that way; in other words, how to set type like a professional. It explains in practical terms how to use today’s digital tools to achieve the secret of good design: well set type. An essential reference for anyone who works with type: designers, print production professionals, and corporate communications managers can go to straight to the index to find focused answers to specific questions, while educators and students can read it as a text book from cover to cover.
Read it on Safari Books Online (http://bit.ly/14f10ln)

HTML5 and JavaScript Projects



By Jeanine Meyer
Apress, October 2011
ISBN: 9781430240327
448 pages, $39.99
	[image: image with no caption]



This book covers the most important areas of HTML5 that you’ll want to know how to program, including: video, and audio, databases, localStorage, and geolocation. The projects have been carefully selected to help you build your HTML5 and JavaScript programming skills. You’ll build games and applications, such as video jigsaws, recipe archives, paper dolls, and many more captivating examples. You’ll discover line-by-line explanations for every single line of codeâ€”making sure that you can fully understand what each line of code does, so that you can easily take that understanding and apply it to your own HTML5 projects.
Read it on Safari Books Online (http://bit.ly/18RQHGR)

Beginning JavaScript, Fourth Edition



By Paul Wilton; Jeremy McPeak
Wrox, October 2009
ISBN: 9780470525937
788 pages, $39.99
	[image: image with no caption]



This book give you coverage of Ajax for remote scripting, JavaScript frameworks, JavaScript and XML, and the latest features in modern Web browsers. Plus, all of the featured code has been updated to ensure compliance with the most recent popular Web browsers. It features new coverage of data types and variables, JavaScript and XML, Ajax for remote scripting, and popular JavaScript frameworks. It gets you up to speed on all the new advances in JavaScript development.
Read it on Safari Books Online (http://bit.ly/12iK3UX)

HTML5 Now: A Step-by-Step Video Tutorial for Getting Started Today



By Tantek Celik
New Riders, July 2010
ISBN: 9780132480543
2 hours 43 minutes, $44.99
	[image: image with no caption]



Browsers like Firefox and Safari, and numerous mobile devices (Apple iPhone, Google Android, Palm Pre) all have some support for HTML5 - but it’s not obvious what you can use. That’s where this video steps in. It delivers a solid introduction to HTML5 and how to get started today. The video provides instruction, examples, and explanations to get started with using HTML5 immediately, both in new projects, and how to transition existing HTML and XHTML pages to HTML5. All this is explained in ways that are compatible with existing browsers and shows authors how to progressively take advantage of new support in modern browsers and devices.
Read it on Safari Books Online (http://bit.ly/10LiySz)

Stunning CSS3: A Project-Based Guide to the Latest in CSS



By Zoe Mickley Gillenwater
New Riders, December 2010
ISBN: 9780132366847
320 pages, $44.99
	[image: image with no caption]



This book uses a project-based approach and step-by-step instructions to teach designers how to create cutting-edge web sites that take advantage of some of the exciting new features of CSS3. Each chapter demonstrates a standalone web design technique that can be integrated into any project you are working on. You will learn the most popular and well-supported current CSS 3 techniques, including instructions on how to accommodate older browsers, plus some CSS3 techniques that will be available in future browser versions.
Read it on Safari Books Online (http://bit.ly/Z2GKV7)

Professional Web Design: Techniques and Templates



By Clint Eccher
Course Technology PTR, June 2010
ISBN: 9781435457157
923 pages, $49.99
	[image: image with no caption]



Each chapter in this book is laid out as a complete tutorial that shows you how to use the amazing new Photoshop CS5 features to transform ordinary photos into incredible special effects and digital creations. With the skills you learn, you’ll be able to spend more time working on the creative side of your art, rather than worrying about the challenges of the technical aspects of the medium.
Read it on Safari Books Online (http://bit.ly/108WVeX)

HTML5 Multimedia: Develop and Design



By Ian Devlin
Peachpit Press, November 2011
ISBN: 9780132837439
288 pages, $39.99
	[image: image with no caption]



This book is an easy, approachable guide to building native HTML5 multimedia into a website, from the simplest addition to more advanced features. It’s written in a simple, straightforward style that’s not too techy, yet advanced enough for the more experienced coder who just needs to get up to speed on these powerful new capabilities.
Read it on Safari Books Online (http://bit.ly/187p0Zi)

JavaScript Libraries



By James Street
Virtual Training Company, Inc.
ISBN: 1935320394
12 hours 18 minutes, $99.95
	[image: image with no caption]



This course gives a basic foundation on how to utilize many commonly used elements in JavaScript libraries. It covers the Prototype Javascript Framework and Scriptaculous, the Dojo Toolkit, the Yahoo User Interface Library, and the jQuery Javascript Library. The author shows just how easy it is to get started using Ajax, animation, and more! To begin learning today, simply click on the movie links.
Read it on Safari Books Online (http://bit.ly/12ICjft)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 5. Web Design Toolkit






Adobe Photoshop CS6 Classroom in a Book: The official training workbook from Adobe Systems
By Adobe Creative Team
Adobe Press, May 2012
ISBN: 9780133011630
432 pages, $54.99
	[image: image with no caption]



Creative professionals seeking the fastest, easiest, most comprehensive way to learn Adobe Photoshop CS6 choose Adobe Photoshop CS6 Classroom in a Book from the Adobe Creative Team at Adobe Press. The 14 project-based lessons in this book show readers step-by-step the key techniques for working in Photoshop CS6 and how to manipulate images, edit motion-based content, and create image composites.
Read it on Safari Books Online (http://bit.ly/YPXqwM)
Adobe® Dreamweaver® CS6 Classroom in a Book



By Adobe Creative Team
Adobe Press, June 2012
ISBN: 9780133005578
448 pages, $54.99
	[image: image with no caption]



Creative professionals seeking the fastest, easiest, most comprehensive way to learn Adobe Dreamweaver CS6 choose Adobe Dreamweaver CS6: Classroom in a Book from the Adobe Creative Team. The 15 project-based lessons in this book show you step by step everything you need to know to work in Dreamweaver CS6. You’ll learn to create a professional website without having to write code by hand. This completely revised CS6 edition also covers HTML5, CSS3, and media queries for responsive web design. The book also shows how to create HTML-based headings, paragraphs, lists, and tables; insert graphics and Photoshop Smart Objects; add links to text and images; apply cascading styles sheets; and customize the Dreamweaver workspace. You’ll also learn to add interactive elements to your sites, such as HTML5-compatible video and animation, get guidance for working with code, and finally publish a finished site to the Web.
Read it on Safari Books Online (http://bit.ly/16u06pq)







Adobe Illustrator CS6 Classroom in a Book®: The official training workbook from Adobe Systems
By Adobe Creative Team
Adobe Press, May 2012
ISBN: 9780133005769
480 pages, $54.99
	[image: image with no caption]



Creative professionals seeking the fastest, easiest, most comprehensive way to learn Adobe Illustrator CS6 choose Adobe Illustrator CS6 Classroom in a Book from the Adobe Creative Team at Adobe Press. The 15 project-based lessons in this book show readers step-by-step the key techniques for working in Illustrator CS6 and how to create vector artwork for virtually any project and across multiple media: print, websites, interactive projects, and video.
Read it on Safari Books Online (http://bit.ly/YPXGfr)
Adobe Dreamweaver CS6 Learn by Video Core Training in Web Communication



By David Powers, video2brain
Peachpit Press, June 2012
ISBN: 9780133066166
13 hours 9 minutes  $51.99
	[image: image with no caption]



This critically acclaimed product from Adobe Press and video2brain combines exceptional quality HD video and a printed reference to teach the fundamentals of Dreamweaver CS6 as well as the basic principles of web design. Structured around the objectives of the Adobe Certified Associate exam Web Communication Using Adobe Dreamweaver CS6, the product includes 13 hours of video, complete with lesson files. Experienced instructor David Powers shows you how to build modern, standards-compliant websites using Dreamweaver CS6. David starts with a quick overview of what Dreamweaver is used for, then goes into the nuts and bolts of HTML: the language that governs the appearance of web pages, and how web pages are assembled and connected to create an entire web site. He shows you how to add text to a page, then to add images and hyperlinks. To add visual sophistication to the design, David introduces Cascading Style Sheets (CSS) and shows how to add special effects to objects, like rounded corners and drop shadows. Further topics include multimedia (video, audio, and Flash), tables, forms, and managing large sites with many pages. Finally, David shows how to use Media Queries to make your site look good on any screen, from a desktop to a tiny mobile device.
Read it on Safari Books Online (http://bit.ly/11LUbKJ)

Learning Adobe Photoshop CS6



By Andy Anderson
InfiniteSkills, May 2012
ISBN: 9781771370028
12 hours 59 minutes, $99.95
	[image: image with no caption]



In this Adobe Photoshop CS6 video training course expert author and trainer Andy Anderson introduces you to the basics of this graphics software from Adobe. Photoshop is a huge and complex program, but Andy breaks it down into bite sized pieces that anyone, from beginner to more experienced users can understand. This course is designed for a beginner, and no prior knowledge of Photoshop is assumed. This tutorial covers the essential features of Photoshop that everyone should be familiar with.
Read it on Safari Books Online (http://bit.ly/10aLy9I)

Learning Adobe Illustrator CS6



By Andy Anderson
InfiniteSkills, July 2012
ISBN: 9781771370141
9 hours 38 minutes, $99.95
	[image: image with no caption]



In this Adobe Illustrator CS6 training course, expert author and trainer Andy Anderson guides you through the tools and techniques that are available to you in this vector graphics editor from Adobe Systems. Used by professionals around the world, Illustrator can be a mystifying program, but Andy breaks it down into easy-to-understand sections that even an absolute beginner with Illustrator can understand. This tutorial starts out with a tour of the Illustrator interface, and an explanation of vector art. Once you have a grounding in the basic navigation, Andy quickly takes you into applying Illustrator tools for selections, color management, shapes, fills, strokes, as well as anchors and paths. You will learn about creating and managing vector based shapes, using the pen tool, working with effects and layers, working with masks and images, and much, much more. By the completion of this video based tutorial for Adobe Illustrator CS6, you will fully understand the difference between vector and raster art, and how to create high-quality vector images using the variety of tools provided to you in Illustrator CS6. Working files are included to allow you to work with the same files that the author uses throughout this video training course.
Read it on Safari Books Online (http://bit.ly/10AwZvB)







The Adobe Photoshop CS6 Book for Digital Photographers
By Scott Kelby
Peachpit Press, July 2012
ISBN: 9780133014785
480 pages, $54.99
[image: width-75]

This major update to his award-winning, record-breaking book does something for digital photographers that’s never been done before  —  it cuts through the bull and shows you exactly how to do it. It’s not a bunch of theory; it doesn’t challenge you to come up with your own settings or figure it out on your own. Instead, Scott shows you step by step the exact techniques used by today’s cutting-edge digital photographers, and best of all, he shows you flat-out exactly which settings to use, when to use them, and why. That’s why the previous editions of this book are widely used as the official study guides in photography courses at colleges and universities around the world.
Read it on Safari Books Online (http://bit.ly/12ICCGZ)
Adobe Photoshop CS6 on Demand, Second Edition



By Steve Johnson
Que, May 2012
ISBN: 9780132966504
608 pages, $39.99
	[image: image with no caption]



Need answers quickly? This book provides those answers in a visual step-by-step format. It shows you exactly what to do through lots of full color illustrations and easy-to-follow instructions. Numbered Steps guide you through each task, See Also points you to related information in the book, Did You Know alerts you to tips and techniques, Illustrations with matching steps. Improve productivity with the CS6 adjustable interface and templates
Read it on Safari Books Online (http://bit.ly/10aLBCj)

Adobe Photoshop CS6 Learn by Video Core Training in Visual Communication



By Kelly McCathran
Peachpit Press, June 2012
ISBN: 9780133066623
14 hours, 43 minutes, $51.99
	[image: image with no caption]



This critically acclaimed training program from Adobe Press and video2brain combines exceptional quality high-definition video and a printed reference to teach the fundamentals of Photoshop CS6 as well as the basic principles of graphic design. Structured around the objectives of the Adobe Certified Associate exam Visual Communication Using Adobe Photoshop CS6, the product includes 15 hours of video tutorials, complete with project files and a printed booklet that provides supplemental material to enhance the video training. Experienced instructor Kelly McCathran presents a comprehensive introduction to Photoshop, including best practices as well as fundamental photography and image editing concepts. Beginning with Photoshop’s new workspace she then goes on to cover Photoshop’s powerful tools including features new to CS6 such as video editing, creating 3D text and objects, and much-needed Character and Paragraph styles.
Read it on Safari Books Online (http://bit.ly/YPXywl)

Adobe Illustrator CS6 Learn by Video



By Chad Chelius, Angie Taylor, video2brain
Peachpit Press, June 2012
ISBN: 9780133066548
12 hours 57 minutes $51.99
	[image: image with no caption]



This innovative product from Adobe Press and video2brain combines exceptional quality interactive video and a full-color printed reference to teach the fundamentals of Illustrator CS6. Experienced instructors present 10 hours of high quality HD video, complete with project files so viewers can practice what they’ve learned, as well as a printed book that provides supplemental material to enhance the video training.
Read it on Safari Books Online (http://bit.ly/10E78ix)

Learning Adobe Dreamweaver CS6



By Andy Anderson
InfiniteSkills, August 2012
ISBN: 9781771370233
11 hours 10 minutes, $99.95
	[image: image with no caption]



In this training course for Adobe Dreamweaver CS6, expert author Andy Anderson introduces you this top notch web editing software from Adobe. Whether you are new to Dreamweaver, or have used it before, Andy will show you how to get the most out of Dreamweaver to create amazing web pages! Starting with the basics, Andy shows you step-by-step how to use Dreamweaver. You begin with a tour of Dreamweaver and its interface, and how to setup the software to make web design easier. Once you have that down, this tutorial will show you how to add text, create links, add pictures, style your content and layout, add tables and work with forms. You will learn about working with behaviours, how to use Spry, templates, libraries and snippets, how to edit in code view, and how to add and work with multimedia. By the completion of this computer based training video for Dreamweaver CS6, you will be familiar with the tools and techniques at your fingertips, to create incredible websites. Working files are included with this training video, to allow you to learn alongside the author with the same files that he is using to teach with!
Read it on Safari Books Online (http://bit.ly/112TsNR)

Complete Training for Adobe Photoshop CS6



By Sue Jenkins
Class On Demand, September 2012
ISBN: 821249999357
6 hours 56 minutes, $99.95
	[image: image with no caption]



In this training, you will find seven sections that focus on different aspects of using Photoshop CS6. You’ll start with an overview and learn how to use many of the amazing tools; learn some retouching, editorial, and restoration techniques; discover how easy it is to create web graphics and even edit video! There’s so much to learn about Photoshop CS6 - this training will get you started quickly and easily.
Read it on Safari Books Online (http://bit.ly/187pi2r)

HTML5, CSS3, and jQuery with Adobe Dreamweaver CS5.5 Learn by Video



By David Powers
Peachpit Press, August 2011
ISBN: 9780132821766
7 hours 34 minutes, $59.99
	[image: image with no caption]



This innovative product is an in-depth video training course aimed at web designers looking to make the leap to cutting-edge Web technologies using Adobe Dreamweaver CS5.5. Dreamweaver CS5.5 provides designers with the tools needed to build modern websites with HTML5, CSS3, and jQuery. In this video course, experienced author and trainer David Powers explains which parts of HTML5 and CSS3 you can use now with confidence. He shows how to convert existing pages to HTML5 and build new ones from scratch. You’ll also learn how to create CSS3 effects such as drop shadows, rounded corners, and transparency — without the need for images. In addition, David shows how to choose the right CSS selector, knowledge that you’ll find indispensible not only for creating style rules, but also for working with jQuery. The course takes you through the process of adapting for mobile phones and tablets a website that was originally designed for desktop computers. You’ll learn how to use CSS media queries to apply different styles depending on screen width, viewing the changes in real time in the Live view. The course concludes with an introduction to jQuery and demonstrates how to enhance online forms with the help of Dreamweaver CS5.5’s built-in code hints for jQuery. This product includes over seven hours of exceptional quality video tutorials and lesson files.
Read it on Safari Books Online (http://bit.ly/YPX7Cm)

Teach Yourself VISUALLY Adobe Photoshop CS6



By Mike Wooldridge, Brianna Stuart
Visual, June 2012
ISBN: 9781118233214
352 pages, $29.99
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Photoshop is constantly evolving, and the newest version offers great new tools for photographers. This popular guide gets visual learners up to speed quickly; previous editions have sold more than 150,000 copies. With colorful screen shots illustrating the step-by-step instructions, this book is perfect for Photoshop newcomers and for visual learners who are upgrading from an earlier version. It covers setting up the software, importing images from the camera, using all the tools, creating an online gallery, and more.
Read it on Safari Books Online (http://bit.ly/14zWUE3)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 6. Usability
100 Things: Every Designer Needs to Know About People



By Susan Weinschenk, Ph.D.
New Riders, April 2011
ISBN: 9780132658638
256 pages, $29.99
	[image: image with no caption]



This book explores both the foundational and the latest research in the psychology of the conscious mind and applies it to design. What grabs and holds attention on a page or screen? What is more important, peripheral vision or central vision? How much information is too much at one time? How do you motivate people to continue on to the next step? What line length should you use if you want people to read text on or offline? What about color? Imagery? Does font type really matter? These are just a few of the questions that the book answers. This book is not just a set of guidelines, but a deep dive into what makes people tick.
Read it on Safari Books Online (http://bit.ly/10AxPZr)

Prioritizing Web Usability



By Jakob Nielsen, Hoa Loranger
New Riders, April 2006
ISBN: 0321350316
432 pages, $36.09
	[image: image with no caption]



This is the guide for anyone who wants to take their Web site(s) to next level and make usability a priority! Through the authors’ wisdom, experience, and hundreds of real-world user tests and contemporary Web site critiques, you’ll learn about site design, user experience and usability testing. You will also learn navigation and search capabilities, old guidelines and prioritizing usability issues, page design and layout, content design, and more.
Read it on Safari Books Online (http://bit.ly/14f3nVp)

Designing Interfaces, Second Edition



By Jenifer Tidwell
O’Reilly Media, December 2010
ISBN: 9781449379704
576 pages, $44.95
	[image: image with no caption]



Despite all of the UI toolkits available today, it’s still not easy to design good application interfaces. This bestselling book is one of the few reliable sources to help you navigate through the maze of design options. By capturing UI best practices and reusable ideas as design patterns, Designing Interfaces provides solutions to common design problems that you can tailor to the situation at hand. This updated edition includes patterns for mobile apps and social media, as well as web applications and desktop software. Each pattern contains full-color examples and practical design advice that you can use immediately. Experienced designers can use this guide as a sourcebook of ideas; novices will find a roadmap to the world of interface and interaction design.
Read it on Safari Books Online (http://bit.ly/14f4Hrh)

Universal Principles of Design, Revised and Updated: 125 Ways to Enhance Usability, Influence Perception, Increase Appeal, Make Better Design Decisions, and Teach through Design



By William Lidwell, Kritina Holden, Jill Butler
Rockport Publishers, January 2010
ISBN: 9781592535873
272 pages, $30.00
	[image: image with no caption]



Whether a marketing campaign or a museum exhibit, a video game or a complex control system, the design we see is the culmination of many concepts and practices brought together from a variety of disciplines. With this book, you will learn about: aesthetic-usability effect, good continuation, immersion, inattentional blindness, orientation sensitivity, normal distribution, uniform correctedness, signal-to-noise ratio, and much more.
Read it on Safari Books Online (http://bit.ly/14zXSjE)

Usability Testing Essentials



By Carol M. Barnum
Morgan Kaufmann, October 2010
ISBN: 9780123750921
408 pages, $39.11
	[image: image with no caption]



This book presents a practical, step-by-step approach to learning the entire process of planning and conducting a usability test. It also explains how to analyze and apply the results and what to do when confronted with budgetary and time restrictions. This is the ideal book for anyone involved in usability or user-centered design-from students to seasoned professionals. This edition features important usability topics such as international testing, persona creation, remote testing, and accessibility.
Read it on Safari Books Online (http://bit.ly/10Ljt5w)

Don’t Make Me Think!: A Common Sense Approach to Web Usability, Second Edition



By Steve Krug
New Riders, August 2005
ISBN: 0321344758
216 pages, $40.00
	[image: image with no caption]



Five years and more than 100,000 copies after it was first published, it’s hard to imagine anyone working in Web design who hasn’t read Steve Krug’s instant classic on Web usability, but people are still discovering it every day.  In this second edition, Steve adds three new chapters in the same style as the original: wry and entertaining, yet loaded with insights and practical advice for novice and veteran alike.  Don’t be surprised if it completely changes the way you think about Web design.
Read it on Safari Books Online (http://bit.ly/12iMzKJ)

Measuring the User Experience: Collecting, Analyzing, and Presenting Usability Metrics



By Thomas Tullis, William Albert
Morgan Kaufmann, March 2008
ISBN: 9780123735584
336 pages, $44.42
	[image: image with no caption]



Effectively measuring the usability of any product requires choosing the right metric, applying it, and effectively using the information it reveals. This book provides the first single source of practical information to enable usability professionals and product developers to do just that. The authors organize dozens of metrics into six categories: performance, issues-based, self-reported, web navigation, derived, and behavioral/physiological. They explore each metric, considering best methods for collecting, analyzing, and presenting the data. They provide step-by-step guidance for measuring the usability of any type of product using any type of technology.
Read it on Safari Books Online (http://bit.ly/12IDGL0)







Handbook of Usability Testing: How to Plan, Design, and Conduct Effective Tests, Second Edition
By Jeffrey Rubin, Dana Chisnell, Jared Spool
John Wiley & Sons, May 2008
ISBN: 9780470185483
384 pages, $38.59
	[image: image with no caption]



This fully revised handbook provides clear, step-by-step guidelines to help you test your product for usability. Completely updated with current industry best practices, it can give you that all-important marketplace advantage: products that perform the way users expect. You’ll learn to recognize factors that limit usability, decide where testing should occur, set up a test plan to assess goals for your product’s usability, and more.
Read it on Safari Books Online (http://bit.ly/112TYeH)
Web Form Design



By Luke Wroblewski
Rosenfeld Media, May 2008
ISBN: 9781457102387
226 pages, $22.00
	[image: image with no caption]



In this book, Luke Wroblewski draws on original research, experience, and the perspectives of many of the field’s leading designers to show you everything you need to know about designing effective Web forms.
Read it on Safari Books Online (http://bit.ly/10LjHcT)

Usable Usability: Simple Steps for Making Stuff Better



By Eric Reiss
John Wiley & Sons, July 2012
ISBN: 9781118240434
256 pages, $39.99
	[image: image with no caption]



This book teaches you how to understand a user’s needs, divulges techniques for exceeding a user’s expectations, and provides a host of hard won advice for improving the overall quality of a user’s experience. The author shares his knowledge from decades of experience making products useable for everyone, all in an engaging, easy-to-apply manner. This book reveals proven tools that simply make products better, from the users’ perspective. It zeroes in on essential elements to consider when planning a product, such as its functionality and responsiveness, whether or not it is ergonomic, making it foolproof, and more.
Read it on Safari Books Online (http://bit.ly/11LUVzu)

Rocket Surgery Made Easy: The Do-It-Yourself Guide to Finding and Fixing Usability Problems



By Steve Krug
New Riders, December 2009
ISBN: 9780321702821
168 pages, $35.00
	[image: image with no caption]



It’s been known for years that usability testing can dramatically improve products. But with a typical price tag of $5,000 to $10,000 for a usability consultant to conduct each round of tests, it rarely happens. In this book, Steve Krug spells out an approach to usability testing that anyone can easily apply to their own web site, application, or other product. By paring the process of testing and fixing products down to its essentials, this book makes it realistic for teams to test early and often, catching problems while it’s still easy to fix them.
Read it on Safari Books Online (http://bit.ly/16FpZBU)

Simple and Usable Web, Mobile, and Interaction Design



By Giles Colborne
New Riders, September 2010
ISBN: 9780321714138
208 pages, $34.99
	[image: image with no caption]



In a complex world, products that are easy to use win favor with consumers. This is the first book on the topic of simplicity aimed specifically at interaction designers. It shows how to drill down and simplify user experiences when designing digital tools and applications. It explains why simplicity is attractive, explores the laws of simplicity, and presents proven strategies for achieving it.
Read it on Safari Books Online (http://bit.ly/11LV85K)

Designing the Obvious: A Common Sense Approach to Web and Mobile Application Design, Second Edition



By Robert Hoekman Jr.
New Riders, November 2010
ISBN: 9780132490474
304 pages, $39.99
	[image: image with no caption]



This book belongs in the toolbox of every person charged with the design and development of Web-based software, from the CEO to the programming team. It explores the character traits of great Web applications and uses them as guiding principles of application design so the end result of every project instills customer satisfaction and loyalty. These principles include building only what’s necessary, getting users up to speed quickly, preventing and handling errors, and designing for the activity.
Read it on Safari Books Online (http://bit.ly/13v3WHN)

Distinctive Design: A Practical Guide to a Useful, Beautiful Web



By Alexander Dawson
John Wiley & Sons, August 2011
ISBN: 9781119993063
428 pages, $39.99
	[image: image with no caption]



One of the web designer’s greatest challenges is to create a site distinctive enough to get noticed among the millions of sites already on the web. This book examines the bond between code, content and visuals to guide you through the factors that increase your design’s visibility, usability and beauty. Using this practical advice, even web designers who lack strong artistic skills can develop super sites that strengthen the message and stand out from the crowd.
Read it on Safari Books Online (http://bit.ly/YPYwZE)

Eyetracking Web Usability



By Jakob Nielsen, Kara Pernice
New Riders, December 2009
ISBN: 9780321549730
456 pages, $59.99
	[image: image with no caption]



This is based on one of the largest studies of eyetracking usability in existence. The authors used rigorous usability methodology and eyetracking technology to analyze 1.5 million instances where users look at Web sites to understand how the human eyes interact with design. Their findings will help designers, software developers, writers, editors, product managers, and advertisers understand what people see or don’t see, when they look, and why. With their comprehensive three-year study, the authors discovered important new user behaviors that are revealed here for the first time. Using compelling eye gaze plots and heat maps, this book guides the reader through hundreds of examples of eye movements, demonstrating why some designs work and others don’t. They also provide valuable advice for page layout, navigation menus, site elements, image selection, and advertising. This book is essential reading for anyone who is serious about doing business on the Web.
Read it on Safari Books Online (http://bit.ly/10E7NAt)
Designing with Progressive Enhancement: Building the Web that Works for Everyone



By Todd Parker, Patty Toland, Scott Jehl, Maggie Costello Wachs
New Riders, February 2010
ISBN: 9780321659477
456 pages, $44.99
	[image: image with no caption]



Progressive enhancement is an approach to web development that aims to deliver the best possible experience to the widest possible audience, and simplifies coding and testing as well. Whether users are viewing your sites on an iPhone, the latest and greatest high-end system, or even hearing them on a screen-reader, their experience should be easy to understand and use, and as fully-featured and functional as possible. This book is a practical guide to understanding the principles and benefits of progressive enhancement, and a detailed exploration of examples that will teach you, whether you’re a designer or a developer, how, where, and when to implement the specific coding and scripting approaches that embody progressive enhancement.
Read it on Safari Books Online (http://bit.ly/11LVgCg)


Forms that Work: Designing Web Forms for Usability



By Caroline Jarrett, Gerry Gaffney
Morgan Kaufmann, November 2008
ISBN: 9780080948485
216 pages, $49.95
	[image: image with no caption]



Forms are everywhere on the web — for registration and communicating, for commerce and government. Good forms make for happier customers, better data, and reduced support costs. Bad forms fill your organization’s databases with inaccuracies and duplicates and can cause loss of potential consumers. Designing good forms is trickier than people think. This book clearly explains exactly how to design great forms for the web. Liberally illustrated with full-color examples, it guides readers about how to define requirements, how to write questions that users will understand and want to answer, and how to deal with instructions, progress indicators and errors.
Read it on Safari Books Online (http://bit.ly/108YCsR)

Effective UI



By Jonathan Anderson, John McRee, Robb Wilson, The EffectiveUI Team
O’Reilly Media, Inc., February 2010
ISBN: 9781449380465
320 pages, $44.99
	[image: image with no caption]



This book provides a complete roadmap to building groundbreaking software centered on user experience (UX) quality, how to get management support, employing product management strategies proven to deliver greater success, and how to manage the design, engineering, staffing, and business considerations that must be centered on the user’s needs and working effectively in tandem all throughout the project. This book is a guide for business and product, software professionals, and anyone else struggling to advance the cause of better UX and working to deliver on the promise of higher quality software.
Read it on Safari Books Online (http://bit.ly/10XVXXF)

A Project Guide to UX Design: For User Experience Designers in the Field or in the Making



By Russ Unger, Carolyn Chandler
New Riders, March 2009
ISBN: 9780321603685
288 pages, $39.99
	[image: image with no caption]



This book shows you how to integrate UX principles into your project from start to finish. In it you will learn how to define the scope of your project and avoid mission creep, how to conduct user research and document your findings, design and prototype your application or site, and learn how to plan for development, product rollout, and ongoing quality assurance.
Read it on Safari Books Online (http://bit.ly/14f4wfv)

Prototyping



By Todd Zaki Warfel
Rosenfeld Media, November 2009
ISBN: 9781457102417
195 pages, $22.00
	[image: image with no caption]



This book shows how prototypes are more than just a design tool by demonstrating how they can help you market a product, gain internal buy-in, and test feasibility with your development team.
Read it on Safari Books Online (http://bit.ly/112Ul8Z)

Designing for Interaction: Creating Innovative Applications and Devices, Second Edition



By Dan Saffer
New Riders, August 2009
ISBN: 9780321679406
240 pages, $45.00
	[image: image with no caption]



This thought-provoking new edition offers the perspective of one of the most respected experts in the field, Dan Saffer. This book will help you learn to create a design strategy that differentiates your product from the competition, use design research to uncover people’s behaviors, motivations, and goals in order to design for them and employ brainstorming best practices to create innovative new products and solutions. It also offers interviews and case studies from industry leaders on prototyping, designing in an Agile environment, service design, robots, and more.
Read it on Safari Books Online (http://bit.ly/10XVkNM)

Scott & Neil’s Designing Web Interfaces Master Class



By Theresa Neil, Bill Scott
O’Reilly Media, April 2010
ISBN: 9781449383329
4 hours 10 minutes, $79.99
	[image: image with no caption]



Want to learn how to create great user experiences on today’s Web? In this master class, UI experts Bill Scott and Theresa Neil present design patterns for building web interfaces that provide rich interaction. Distilled from the authors’ years of experience at Sabre, Yahoo!, and Netflix, these best practices are grouped into six key principles to help you take advantage of the web technologies available today.
Read it on Safari Books Online (http://bit.ly/19IShse)

Design Is The Problem



By Nathan Shedroff
Rosenfeld Media, February 2009
ISBN: 9781457102394
319 pages, $22.00
	[image: image with no caption]



This book examines how the endemic culture of design often creates unsustainable solutions, and shows how designers can alter their design processes in order to produce more sustainable solutions.
Read it on Safari Books Online (http://bit.ly/112UbOX)

Pause & Effect: The Art of Interactive Narrative



By Mark Stephen Meadows
New Riders, September 2002
ISBN: 0735711712
272 pages, $45.00
	[image: image with no caption]



Interactive narrative is the cornerstone for many forms of digital media: web sites, interface design, gaming environments, and even artificial intelligence. This book examines the intersection of storytelling, visual art, and interactivity. It takes the key principles from these areas and applies them to the design, architecture, and development of successful interactive narrative. This provocative book will appeal to designers with its edgy aesthetic and artistic sensibility.
Read it on Safari Books Online (http://bit.ly/12BTY9D)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 7. Imagery and Illustration



Designing Data Visualizations



By Julie Steele, Noah Illinsky
O’Reilly Media Inc., September 2011
ISBN: 9781449314774
112 pages, $19.99
	[image: image with no caption]



Data visualization is an efficient and effective medium for communicating large amounts of information. But the design process can often seem like an unexplainable creative endeavor. This book aims to demystify the design process for those who are already comfortable with data analysis, showing the reader how to encode information visually via a linear process of decision-making.
Read it on Safari Books Online (http://bit.ly/13v7eKQ)

The Fundamentals of Illustration, 2nd Edition



By Lawrence Zeegen, Louise Fenton
AVA Publishing, August 2012
ISBN: 9782940411481
184 pages, $38.50
	[image: image with no caption]



This book introduces students to the subject of illustration, taking them through the key skills required for the study of this exciting degree course. It offers a complete overview of the study of illustration, including recent developments within the illustration industry. This edition has been updated with a wealth of fresh visuals and contemporary case studies. Featured contributors include: Anthony Burrill; Billie Jean; Sara Fanelli; Henry Obasi. Featured topics include: finding inspiration; finding work; life as an illustrator; mixed media; self-promotion; studio set-up; the brief; and working digitally.
Read it on Safari Books Online (http://bit.ly/19IXxvP)

Illustration



By Alan Male
AVA Publishing, May 2007
ISBN: 9782940439997
216 pages, $42.00
	[image: image with no caption]



This book is a comprehensive guide to contemporary illustration. It provides students with an understanding of the theory, research, conceptual processing and contexts of illustration practice. It describes a variety of definitions and philosophies of illustration, together with a relevant historical overview. The book introduces the notion of the illustrator as a socially and culturally aware communicator: an able professional with knowledge, understanding and insight regarding the context within which they are working and the subject matter that they are engaged with.
Read it on Safari Books Online (http://bit.ly/11LXYIb)

Visual Language for Designers: Principles for Creating Graphics that People Understand



By Connie Malamed
Rockport Publishers, June 2009
ISBN: 9781592535156
240 pages, $40.00
	[image: image with no caption]



This book explores how the human brain processes visual information. It proposes principles for creating graphics that are comprehensible, memorable, and informative. Most important, this book is meant to inspire new and creative ways of designing to inform.
Read it on Safari Books Online (http://bit.ly/17IZdcg)

Basics Illustration 01: Thinking Visually



By Mark Wigan
AVA Publishing, September 2006
ISBN: 9782940439843
184 pages, $27.50
	[image: image with no caption]



This book explores the importance of ideas, research, drawing and experimentation for the illustrator. The book features a wide range of work, demonstrating diverse visual languages, context, ideas, techniques and skills. It also looks at the ways in which illustrators develop their own personal visual language. Contemporary illustrators from all over the world engaged in a diverse range of approaches to the discipline have contributed their artwork and commentaries on visual thinking and the working process.
Read it on Safari Books Online (http://bit.ly/18RVhVz)

Information Design Workbook: Graphic approaches, solutions, and inspiration plus 20 case studies



By Kim Baer, Jill Vacarra
Rockport Publishers, May 2008
ISBN: 9781592534104
240 pages, $40.00
	[image: image with no caption]



This book leads you through the mindset that support good information design, giving you an overview of the types of processes and tools you can use to create effective information design. It shows real-world examples of successful projects, and presents interviews with some of the premier practitioners working in the field today.
Read it on Safari Books Online (http://bit.ly/10EadPv)

Creative Photoshop: Digital Illustration and Art Techniques, covering Photoshop CS3



By Derek Lea
Focal Press, July 2007
ISBN: 9780240520469
376 pages, $39.94
	[image: image with no caption]



This book shows you how to use Photoshop in unorthodox ways to transform the ordinary into the extraordinary. The author’s work is a unique combination of original photography, traditional illustration, and digital art. If you are a digital artist, illustrator, cartoonist, graphic artist or designer who is familiar with Photoshop, but want to push the program to the limit, this book is for you. Learn how to get professional results from the paint features in Photoshop. Create sharp illustrations by combining vectors and pixels. Explore less-than-obvious composition methods, and discover the hidden potential in unlikely artistic resources and materials. Play around with texture using spray paint effects and scanned elements, or age faces and objects. Use stencil tags and comic book coloring techniques. Learn how to bring 3D art to life.
Read it on Safari Books Online (http://bit.ly/16FrJeD)

The Non-Designer’s Photoshop Book: Essential imaging techniques for design



By Robin Williams, John Tollett
Peachpit Press, July 2011
ISBN: 9780132732925
240 pages, $34.99
	[image: image with no caption]



Many designers and photographers own the entire suite of Adobe creative products, but they manage to learn only one or two of the applications really well. This full color book uses a series of individual exercises to teach image-editing tasks in Adobe Photoshop specifically to designers, who need to enhance their photos for use in brochures, advertising, Flickr, Facebook, websites, and so on.
Read it on Safari Books Online (http://bit.ly/12BWeOq)

Storytellers: A Photographer’s Guide to Developing Themes and Creating Stories with Pictures



By Jerod Foster
New Riders, November 2011
ISBN: 9780132853088
288 pages, $44.99
	[image: image with no caption]



It’s amazing how many images the world’s photographers produce! What makes successful photographers stand out? What drives us to revisit the same images over and over? Whether they’re produced as works of art, on assignment for National Geographic, or as part of a family vacation, images say more than just a shutter speed, ISO, or aperture setting. We make images for a reason. This book focuses on visual storytelling and how a deep knowledge of your process and your personal vision can create stronger images. Storytelling often requires the use of certain lenses, apertures, or light modifiers, but the story is what holds everything together. This beautifully written and illustrated guide will help you connect the how-tos of digital photography with the who, what, when, where and why of storytelling to bring your vision and your images to life!
Read it on Safari Books Online (http://bit.ly/11LXCRN)

Basics Illustration 02: Sequential Images



By Mark Wigan
AVA Publishing, September 2007
ISBN: 9782940439850
176 pages, $29.95
	[image: image with no caption]



This book identifies sequential image-making as a rich area of original and innovative work, which is leading the resurgence in the art of illustration. The book addresses the professional, cultural, theoretical and historical contexts of sequential illustration, and explores the fundamental language of the narrative image-maker across a wide range of media. In this title, international illustrators, animators, artists and educators at the cutting edge of the narrative renaissance outline their personal modus operandi and approaches to sequential image-making.
Read it on Safari Books Online (http://bit.ly/10XYf99)

The Visual Dictionary of Illustration



By Mark Wigan
AVA Publishing, June 2009
ISBN: 9782940439225
288 pages, $19.95
	[image: image with no caption]



This book is a comprehensive guide to the numerous terms associated with, and used within, the field of illustration. The book has been designed for art students, as well as aspiring and professional illustrators and all those interested in this constantly evolving discipline. Over 250 terms are explained in detail, providing the reader with compact definitions, supplemented by compelling and exciting illustrations that offer a clear guide to the many and various illustrative styles and techniques in use today.
Read it on Safari Books Online (http://bit.ly/13v7ytb)

The Fundamentals of Illustration



By Lawrence Zeegen, Crush Design
AVA Publishing, September 2005
ISBN: 9782940439935
176 pages, $30.50
	[image: image with no caption]



This book introduces students to the theory and practice of illustration. It takes readers through each stage of the creative process; from interpreting the brief and generating ideas to design and production, as well as basic communication theory and creative strategies. After a decade of catching up with technology, modern illustration is digitally literate and full of stylistic attitude. Today’s illustrators work across a broad range of traditional skills and software and are much in demand. The book explains best working practices appropriate to all industry sectors, including how to market and promote work effectively. It includes a useful section on copyright and the legalities of selling work and is lavishly illustrated with some of the best work from contemporary illustration.
Read it on Safari Books Online (http://bit.ly/18RVkAE)

Basics Illustration 03: Text and Image



By Mark Wigan
AVA Publishing, June 2008
ISBN: 9782940373505
176 pages, $29.95
	[image: image with no caption]



This book explores the interpretation of words into pictures and the interplay of text and images as two forms of visual representation. The book features a wide range of work demonstrating diverse visual languages, ideas, techniques and skills. It also examines the production of artefacts, for example, artists’ books, graphic novels, posters and handmade typography, stencils, graffiti, and fonts designed by illustrators. This book looks at how to manipulate text as though it were an image and how to interpret and use the elements together. Basic principles of graphic communication are introduced through case studies and examples in which the relationships between illustration and other creative disciplines are analysed and explored.
Read it on Safari Books Online (http://bit.ly/12BVY1S)

Basics Illustration 04: Global Contexts



By Mark Wigan
AVA Publishing, October 2009
ISBN: 9782940439362
184 pages, $29.95
	[image: image with no caption]



Comprehensive and inspiring, this book is packed with insightful and thought-provoking commentary. It introduces the concept of illustration as a form of language and visual communication, conveying ideas, messages and emotions for cultural consumption. It looks at the illustrator as the inventor of imaginary worlds from folklore, legends and myths to the immersive virtual worlds of the Internet, such as Second Life.
Read it on Safari Books Online (http://bit.ly/YQ0FEB)

Basics Design 04: Image



By Gavin Ambrose, Paul Harris
AVA Publishing, September 2005
ISBN: 9782940439102
176 pages, $27.50
	[image: image with no caption]



This book examines the use of images as a fundamental component of graphic design. It discusses two basic issues: what images mean and how we can create them. Images can, quite literally, paint a thousand words. But understanding what they mean, when to use them and how to control them is becoming ever more crucial. A primer in basic semiotics, this book will unravel the often-complicated terminology associated with image reading. On a practical level, this volume will introduce some of the many ways in which images are created; from reportage photography to illustration, computer generation to iconography and computer and print manipulation.
Read it on Safari Books Online (http://bit.ly/10aPwPL)

Visible Signs (second edition)



By David Crow
AVA Publishing, October 2010
ISBN: 9782940439805
192 pages, $42.00
	[image: image with no caption]



Basic semiotic theories are taught in most art schools as part of a contextual studies program, but many students find it difficult to understand how these ideas might impact on their own practice. This book tackles this problem by explaining semiotic terms and theories in relation to visual communication, with illustrative examples taken from contemporary art and design. Concepts such as signs and signifiers, and language and speech are all explored within the framework of graphic design and fine art. This second edition includes 200 visuals created to illustrate the ideas discussed within the book.
Read it on Safari Books Online (http://bit.ly/12iPvHk)

Basics Advertising 02: Art Direction



By Nik Mahon
AVA Publishing, June 2010
ISBN: 9782940439447
184 pages, $27.50
	[image: image with no caption]



This book is a comprehensive guide to the role of the art director. It examines the key techniques, approaches and “secrets” involved in the development of creative advertising concepts. The book provides tips on how to use surprise, simplicity, provocation and visual drama to communicate the advertising message. It also explores the use of different graphic techniques and advertising media, from traditional formats to new and alternative channels of communication. The book even includes a section on finding employment as an art director, covering the process of putting a book together and approaching agencies.
Read it on Safari Books Online (http://bit.ly/YQ189V)

Visual Communication



By Jonathan Baldwin, Lucienne Roberts
AVA Publishing, April 2006
ISBN: 9782940447053
102 pages, $42.00
	[image: image with no caption]



This book incorporates contextual essays that explore how cultural theory can be applied to the real-world practice of graphic design, and are discussed by designers such as Neville Brody, Michael Bierut and Joan Farrer. This title helps students to develop sound critical judgment and informed strategies for the conception of new ideas that accurately reflect the current zeitgeist.
Read it on Safari Books Online (http://bit.ly/12BWGw5)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 8. Advanced Graphic Design






The Language of Graphic Design: An Illustrated Handbook for Understanding Fundamental Design Principles
By Richard Poulin
Rockport Publishers, April 2011
ISBN: 9781592536764
288 pages, $29.99
	[image: image with no caption]



For anyone trying to communicate in a new language, you have to first gain a complete understanding of its fundamentals; the ABC’s of that language — definitions, functions, and usage. This book provides graphic design students and practitioners with an in-depth understanding of the fundamental elements and principles of their language — graphic design — what they are, why they are important, and how to use them effectively. Organized by the building blocks of the graphic design language, this reference includes work by some of the most successful and renowned practitioners from around the world and how they have applied these fundamental principles to their work. By examining both student and professional work, this comprehensive handbook is a more meaningful, memorable, and inspiring reference tool for novice design students, as well as young designers starting their careers.
Read it on Safari Books Online (http://bit.ly/13uQ1Be)
Layout Essentials: 100 Design Principles for Using Grids



By Beth Tondreau
Rockport Publishers
ISBN: 9781592534722
208 pages, $25.00
	[image: image with no caption]



Grids are used to organize space and information for the reader, thus mapping out a plan for the overall project. Grids are essential tools, relied upon by professionals who are both new to the practice and seasoned by decades of experience. Each of the 100 principles in this book provides a helpful nugget as you build a layout, system, or site. Each principle is illustrated by a project designed and published (in old or new media) in the last few years. The examples in this book will instruct, intrigue, and inspire, while guiding you to keep in mind a most essential precept of communication: relate your typography and layout to the material.
Read it on Safari Books Online (http://bit.ly/16Fk3ZJ)

Drawing for Graphic Design: Understanding Conceptual Principles and Practical Techniques to Create Unique, Effective Design Solutions



By Timothy Samara
Rockport Publishers, July 2012
ISBN: 9781592537815
224 page, $40.00
	[image: image with no caption]



Here is a complete, comprehensive drawing reference for design students and professionals alike who want to implement drawing as a professional tool. In this book, Timothy Samara empowers readers to add drawing to their design vocabulary, featuring case studies of commercial projects from start to finish along with a showcase of real-world projects that integrate drawing as an intrinsic part of their visual communication. Filled with original author drawings and sketches, it’s a must-have reference that will benefit designers of all levels.
Read it on Safari Books Online (http://bit.ly/15VagPG)

Thou Shall Not Use Comic Sans: 365 Graphic Design Sins and Virtues: A Designer’s Almanac of Dos and Don’ts



By Sean Adams, Peter Dawson, John Foster, Tony Seddon
Peachpit Press, February 2012
ISBN: 9780132907224
384 pages, $24.99
	[image: image with no caption]



This book is the must-have collection of the best advice that any graphic designer should have at his fingertips, with each entry combining a specific rule with a commentary from a variety of experienced designers from all fields of the graphic design industry. Grouped into six, color-coded categories–typography, color, layout, imagery, production, and the practice of design–but presented numerically and in mixed groups, the reader can either dip in at random or use the book as the source of a daily lesson in how to produce great graphic design.
Read it on Safari Books Online (http://bit.ly/108NJae)

Color Design Workbook: A Real World Guide to Using Color in Graphic Design



By Adams Morioka
Rockport Publishers, March 2008
ISBN: 9781592534333
240 pages, $25.00
	[image: image with no caption]



Since color is such a important part of graphic design, designers need the most up to date as well as the most fundamental, information on the subject to have the tools needed to use color effectively. From the meanings behind colors to working with color in presentations, this book provides you with the vital information needed to apply color creatively and effectively to their design work. You also receive guidance on talking with clients about color and selling color ideas. The science behind color theory is also explained in easily understood language, and case studies are included to show the effects some color choices had on both their clients and consumers.
Read it on Safari Books Online (http://bit.ly/13C8kIv)

Best Practices for Graphic Designers, Grids and Page Layouts: An Essential Guide for Understanding and Applying Page Design Principles



By Amy Graver, Ben Jura
Rockport Publishers, July 2012
ISBN: 9781592537853
192 pages, $40.00
	[image: image with no caption]



This unique, go-to guide for designers fully details the essential layout and design skills needed to succeed in this competitive industry. With fun and practical application, it offers valuable insight into strategy and business when working in the real world with real clients, starting with basic information on layout principles before delving more deeply into theory and application on a project-by-project basis. Illustrated with real-world assignments and case studies, this guide offers a behind-the-scenes take on the entire process and steps necessary to go from concept to final outcome, including how to overcome challenges presented along the way.
Read it on Safari Books Online (http://bit.ly/YPQmAs)

Making and Breaking the Grid: A Graphic Design Layout Workshop



By Timothy Samara
Rockport Publishers, May 2005
ISBN: 9781592531257
208 pages, $25.00
	[image: image with no caption]



This book is an overview of the subject of visual organization in graphic design. It can be valuable in different ways, depending upon the reader’s background. Designers who haven’t formally been introduced to grid use, or who usually avoid using them, may find inspiration to pursue new methods. Designers who always use grids may reevaluate the organizing potential of more organic or spontaneous structures. To students, this book can be a valuable resource for seeing a diversity of related work in context, as well as a companion to the formal studies they may be undertaking.
Read it on Safari Books Online (http://bit.ly/10XM1xm)

Type Rules!: The Designer’s Guide to Professional Typography, Third Edition



By Ilene Strizver
John Wiley & Sons, July 2010
ISBN: 9780470542514
272 pages, $55.00
	[image: image with no caption]



This book is an up-to-date, thorough introduction to the principles and practices of typography. From the fundamentals to cutting-edge applications, this edition has everything today’s serious designer needs to use type effectively. Dozens of exercises reinforce coverage on topics like how to select the appropriate type for the job, how to set type like a pro, how to avoid common mistakes, and how to design a typeface. Along the way you’ll learn how to harness the power of InDesign and QuarkXPress.
Read it on Safari Books Online (http://bit.ly/16Fik6P)

Basics Design 07: Grids



By Gavin Ambrose, Paul Harris
AVA Publishing, May 2008
ISBN: 9782940439133
176 pages, $27.50
	[image: image with no caption]



This book introduces you to the basic principles of grid usage in graphic design as practiced by contemporary designers. Although these design principles have a long history, they have been refined and improved, since new technology creates new media contexts. The book is not intended to be a prescriptive guide to setting up and using grids. Instead it looks at the principles behind grid usage to give the reader the ability to tackle a wide variety of graphic design problems. The book’s main message is that a static and repetitive approach to grid use does not result in effective and creative designs. Instead, it provides a clear understanding of the many facets of the grid, providing opportunities for expression and creativity. Contemporary work is supported by concise descriptions, technical expansions and diagrammatic visualizations.
Read it on Safari Books Online (http://bit.ly/13uQTWy)

Typography Workbook: A Real-World Guide to Using Type in Graphic Design



By Timothy Samara
Rockport Publishers, September 2004
ISBN: 9781592530816
240 pages, $40.00
	[image: image with no caption]



This book is a guide for navigating through the mass of detail that makes up typographic form-the shapes of letters, the spaces between words and grids-and bringing those pieces together to create a visual whole that is far more than  the sum of mere parts. It differs from other books on the subject by focusing to a great degree on the relationship-optical and conceptual-between the crafting of typographic form and the meaning that form carries. Novices can follow a progression from basics to experimentation and then practical application. Working designers can likewise reacquaint themselves with familiar ideas and also find new ways of working. The goal of the typographic designer, whether new or seasoned, will be the same: discovering how the word and the image become one.
Read it on Safari Books Online (http://bit.ly/187kFFn)

I Heart Design: Remarkable Graphic Design Selected by Designers, Illustrators, and Critics



By Steven Heller
Rockport Publishers, July 2011
ISBN: 9781592536825
216 pages, $45.00
	[image: image with no caption]



This book is a collection of favorite designs as selected by 80 prominent graphic designers, typographers, teachers, scholars, writers and design impresarios. Designers have preferences, like modern over postmodern, serif over sans serif, decorative over minimal, but designers could not be engaged in design practice if they did not love design. The reasons for such a charged emotion varies from individual to individual, but there are certain commonalities regarding form, function, outcome, and more. Design triggers something in all of us that may be solely aesthetic or decidedly content-driven, but in the final analysis, we are drawn to it through the heart.
Read it on Safari Books Online (http://bit.ly/13C8rUl)

The Fundamentals of Typography (second edition)



By Gavin Ambrose, Paul Harris
AVA Publishing, August 2011
ISBN: 9782940447244
200 pages, $30.50
	[image: image with no caption]



This book introduces the fundamental principles of typographic theory and practice, covering the history of typography, typographic detailing and the use of creative typography across a range of media. Packed with clear explanations, expanded illustrations and historical and contemporary examples from leading practitioners around the world, this book offers an essential guide to the subject of typography and its role within graphic design. It is an ideal primer text for typographic modules within visual arts degrees, offering quick and easy explanations of key concepts.
Read it on Safari Books Online (http://bit.ly/17IziRY)

Stop, Think, Go, Do: How Typography and Graphic Design Influence Behavior



By Steven Heller, Mirko Ilic
Rockport Publishers, March 2012
ISBN: 9781592537662
224 pages, $40.00
	[image: image with no caption]



This revolutionary guide is not only the first to look at how typography in design creates a call to action, but it also explores type and image as language. This book is packed with arresting imagery from around the world that influences human behavior. Page after page, you’ll find innovative messages that advocate, advise caution, educate, entertain, express, inform, play, and transform.
Read it on Safari Books Online (http://bit.ly/17IzfWd)

The Complete Color Harmony: Expert Color Information for Professional Color Results



By Tina Sutton, Bride M. Whelan
Rockport Publishers, February 2004
ISBN: 9781592530311
216 pages, $25.00
	[image: image with no caption]



This book is designed as a guide for anyone interested in the field of color, from graphic, interior, and fashion designers to artists, craftspeople, and flower arrangers. Not only is the science of color explained, but innumerable harmonies are also suggested to fit every mood and end use. Sections on the psychology of color and color-trend forecasting are valuable to advertisers and product designers, aiding them in subliminally communicating with target markets. The days of simply relying on colors that have been successful in the past are long gone. Take advantage of the color harmonies and imaginative variations in this book to launch your own creativity.
Read it on Safari Books Online (http://bit.ly/10LbZPU)

The Visual Dictionary of Typography



By Gavin Ambrose, Paul Harris
AVA Publishing, October 2010
ISBN: 9782940439522
288 pages, $19.95
	[image: image with no caption]



This is a comprehensive guide to the numerous terms used within typography and its associated disciplines. Over 250 terms are explained and contextualized, with concise definitions accompanied by illustrations and examples taken from historical and contemporary typography. The dictionary defines a wide variety of practical terms, such as Point size, Leading and Gutter, as well as movements and lettering styles including Gothic, Reductionism, and Constructivism. It is beautifully presented with many illustrations to provide added inspiration.
Read it on Safari Books Online (http://bit.ly/13uQNy8)

Ordering Disorder: Grid Principles for Web Design



By Khoi Vinh
New Riders, November 2010
ISBN: 9780321713711
192 pages, $29.99
	[image: image with no caption]



This book is a highly readable, plain-language introduction to the concepts behind grids in interaction design, as well as a primer on their practical usage in solving design problems in online media. It is intended to serve as both an inspirational reference as well as a useful guide for designing with grid principles. Its focus will be primarily on web design, but will also touch upon design for mobile devices, application design and interaction design at large.
Read it on Safari Books Online (http://bit.ly/Z2BJMm)

Type Style Finder: The Busy Designer’s Guide to Type



By Timothy Samara
Rockport Publishers, January 2006
ISBN: 9781592531905
216 pages, $25.00
	[image: image with no caption]



Choosing the wrong typeface or type style can destroy the effectiveness of a design, and finding the perfect typeface is not as easy as it sounds. There are hundreds of options, but after a day in front of the computer screen, it’s hard to be convinced that any one of them is the right choice. This book is the answer for many weary designers. This rich volume is easy to navigate, proving to be a sourcebook for choosing type and color. This book aids readers in recognizing the best font and color combinations to complete their design projects with effective results.
Read it on Safari Books Online (http://bit.ly/187kEkW)

Basics Design 05: Colour



By Gavin Ambrose, Paul Harris
AVA Publishing, October 2005
ISBN: 9782940439119
176 pages, $27.50
	[image: image with no caption]



This book explores the use of colour in graphic design from two different directions. First the book explores in depth what colours mean, their inherent associations and their cultural connotations. Building on this information the book then tackles how to control colour in a design in order to achieve a desired effect or fulfill a specific brief. Colour, the book argues, is the most immediate form of non-verbal communication. Colour is used to represent thoughts and emotions in a way that no other element of design can. Starting with the basic principles of colour, how light works, colour wheels, colour combinations and harmonies, the book builds on these principles and explains how the designer can accurately and intentionally control colour. The book contains illustrations with examples from contemporary designers that push the envelope of colour in design.
Read it on Safari Books Online (http://bit.ly/187jt4T)

Basics Design 03: Typography



By Gavin Ambrose, Paul Harris
AVA Publishing, June 2005
ISBN: 9782940439027
176 pages, $27.50
	[image: image with no caption]



This book’s aim is to impart a comprehensive understanding of typography, and to explore its history, theory and practice. Typography is the means by which a written idea is given a visual form. The selection of this visual form from hundreds, if not thousands, of typefaces can dramatically affect the legibility of the written idea and a reader’s feelings towards it. Typefaces vary from clear and distinguishable letterforms that flow easily before the eye and are suitable for extended blocks of text, to more dramatic and eye-catching typefaces that grab attention and are used in newspaper headlines and advertisements. This book is aimed at both students and practicing designers, providing a thorough examination of how typography informs other aspects of creative design.
Read it on Safari Books Online (http://bit.ly/Z2BPDG)

Typography Essentials: 100 Design Principles for Working with Type



By Ina Saltz
Rockport Publishers, July 2009
ISBN: 9781592535231
208 pages, $40.00
	[image: image with no caption]



This book is an effort to distill, organize, and compartmentalize, but not to oversimplify, the many complex issues surrounding the successful and effective use of typography. It is for designers of every medium in which type plays a major or minor role. This book is intended to advance the progress of designers seeking to deepen their typographic expertise, and it is organized and designed to make the process enjoyable and entertaining, as well as instructional.
Read it on Safari Books Online (http://bit.ly/YPSvvL)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 9. Design Lifestyle and Business



Talent Is Not Enough: Business Secrets For Designers, Second Edition



By Shel Perkins
New Riders, April 2010
ISBN: 9780321713308
448 pages, $39.99
	[image: image with no caption]



This book includes everything designers need, besides talent, to turn their artistic success into business success. You’ll find information on key issues facing designers from freelancing to managing established design firms. A strong visual focus and to-the-point text take the fear factor out of learning about thorny business realities like staffing, marketing, bookkeeping, intellectual property, and more. These smart business practices are essential to success in graphic, Web, and industrial design.
Read it on Safari Books Online (http://bit.ly/187gutj)

1000 Ideas by 100 Graphic Designers



By Matteo Cossu
Rockport Publishers, November 2009
ISBN: 9781592535743
320 pages, $40.00
	[image: image with no caption]



This book is is a cumulus of ideas that do not generally crop up in the everyday world of graphic design. It showcases work from a selection of today’s best designers while providing precious tips to the graphic design enthusiast.
Read it on Safari Books Online (http://bit.ly/16Ferif)

365 Habits of Successful Graphic Designers: Insider Secrets from Top Designers on Working Smart and Staying Creative



By Laurel Saville, Joshua Berger, Steve Gordon Jr., Sarah Dougher
Rockport Publishers, November 2011
ISBN: 9781592537372
496 pages, $40.00
	[image: image with no caption]



In need of advice? Just want to sound off? Opening this volume is like grabbing lunch with a fellow designer to commiserate or celebrate and to learn the ins and outs of design.
Read it on Safari Books Online (http://bit.ly/10DXagY)

Design Entrepreneur: Turning Graphic Design Into Goods That Sell



By Steven Heller, Lita Talarico
Rockport Publishers, September 2008
ISBN: 9781592534210
240 pages, $40.00
	[image: image with no caption]



Whether personal or collective, drive is the common denominator of all entrepreneurial pursuit. This book explores the whys and hows of the conception and production processes. The design entrepreneur must take the leap away from the safety of the traditional designer role into the precarious territory where the public decides what works and what doesn’t. This is the book that shows how that is accomplished.
Read it on Safari Books Online (http://bit.ly/187gycx)

The Fundamentals of Creative Advertising



By Ken Burtenshaw, Nik Mahon, Caroline Barfoot
AVA Publishing, November 2006
ISBN: 9782940439911
184 pages, $30.50
	[image: image with no caption]



This book examines the current practices, organizational models and media options for creative advertising, and emphasizes the working practice of the modern advertising agency as well as the conceptual and creative side. Advertising is renowned for being a highly creative and visual medium, but many advertising textbooks are descriptive and text-heavy. Using a wealth of visual examples taken from real campaigns, and accompanied by explanatory text, the book focuses on the various media available to the advertiser, the thinking and planning behind the campaign strategy, the construction of the brief, and the creative solution and execution of the advertising campaign. Engaging interviews with advertising professionals are accompanied by student exercises and checklists to underpin the theory and encourage a practical application of creative thinking.
Read it on Safari Books Online (http://bit.ly/17Ipmba)

Abduzeedo Inspiration Guide for Designers



By Fabio Sasso
New Riders, May 2011
ISBN: 9780132684651
216 pages, $39.99
	[image: image with no caption]



This book features interviews with designers and offers tutorials on various design styles. Each chapter addresses a particular style, such as Vintage, Neo-surrealism, Retro 80s, Light Effects, Collage, and Vector, and starts off with an explanation about the style and techniques that go into that style. The author interviews a master of each style, such as, in the case of 80s, James White. Then he wraps up the chapter with a tutorial showing the elements and techniques for creating that style in Photoshop. This book is meant for beginning to intermediate designers as well as more experienced designers looking for inspiration, and focuses on styles that can be applied both to web and print.
Read it on Safari Books Online (http://bit.ly/10azwND)

The Smashing Idea Book: From Inspiration to Application



By Cameron Chapman
John Wiley & Sons, October 2011
ISBN: 9781119978756
416 pages, $29.19
	[image: image with no caption]



Unlike most other books available on the shelf that only provide thumbnail images, this book offers a lavish array of timeless and enduring graphic designs, photos, images, and web site designs. It then goes one step further to present you with practical guidance on how to apply this inspirational selection to your own designs. You’ll benefit from the coverage on current trends as well as valuable advice on where to go online to discover your own sources of inspiration.
Read it on Safari Books Online (http://bit.ly/108JpaY)

Anatomy of Design: Uncovering the Influences and Inspiration in Modern Graphic Design



By Steven Heller, Mirko Ilic
Rockport Publishers, March 2009
ISBN: 9781592535545
208 pages, $30.00
	[image: image with no caption]



This book dissects fifty examples of graphic design piece by piece, revealing an array of influences and inspirations.
Read it on Safari Books Online (http://bit.ly/14zBjvj)

The Business of Graphic Design (Video)



By Bryan Peterson
XTrain, September 2008
ISBN: 00000SPM3BSE01001
2 hours 10 minutes, $79.99
	[image: image with no caption]



This video will teach you the value of design. You can be a creative person, and make money being a designer. This video covers business models, employer/employee expectations, the value of design and more!
Read it on Safari Books Online (http://bit.ly/14zBtCQ)

100 Habits of Successful Freelance Designers: Insider Secrets for Working Smart & Staying Creative



By Steve Gordon Jr.
Rockport Publishers, May 2009
ISBN: 9781592535125
192 pages, $40.00
	[image: image with no caption]



This book was written to help aspiring design freelancers see their way to an independent future; to help established freelancers regain clarity, passion, inspiration, and focus; and to offer everyone some hard-won wisdom from a wide range of creative folks who are out there making it happen for their clients and themselves each and every day.
Read it on Safari Books Online (http://bit.ly/13C5WkU)

Field Guide: How to be a Graphic Designer



By Ana Labudovic, Nenad Vukusic
Rockport Publishers, June 2009
ISBN: 9781592534906
192 pages, $30.00
	[image: image with no caption]



This book is the first and most complete handbook for the aspiring graphic designer. In all, 2,096 participants from around the world provided us with information on their work habits, likes and dislikes, all to your advantage. You won’t find surgically precise statistics about their salaries or employment rates, but rather their opinions about everyday dilemmas and long-term plans. And guess what they all had in common? A desire to enjoy their work and to be able to live from it.
Read it on Safari Books Online (http://bit.ly/10azNA9)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 10. Mobile Design



Mobile Design Pattern Gallery, Color Edition



By Theresa Neil
O’Reilly Media, Inc., May 2012
ISBN: 9781449336455
280 pages, $44.99
	[image: image with no caption]



When you’re under pressure to produce a well designed, easy-to-navigate mobile app, there’s no time to reinvent the wheel. This concise book provides a handy reference to 70 mobile app design patterns, illustrated by more than 400 screenshots from current iOS, Android, BlackBerry, WebOS, Windows Mobile, and Symbian apps. User experience professional Theresa Neil walks you through design patterns in 10 separate categories, including anti-patterns. Whether you’re designing a simple iPhone application or one that’s meant to work for every popular mobile OS on the market, these patterns provide solutions to common design challenges. This print edition is in full color.
Read it on Safari Books Online (http://bit.ly/14yNuIK)

Mobile Design and Development



By Brian Fling
O’Reilly Media, Inc., August 2009
ISBN: 9780596806231
336 pages, $34.99
	[image: image with no caption]



Mobile devices outnumber desktop and laptop computers three to one worldwide, yet little information is available for designing and developing mobile applications. This book fills that void with practical guidelines, standards, techniques, and best practices for building mobile products from start to finish. With this book, you’ll learn basic design and development principles for all mobile devices and platforms. You’ll also explore the more advanced capabilities of the mobile web, including markup, advanced styling techniques, and mobile Ajax. If you’re a web designer, web developer, information architect, product manager, usability professional, content publisher, or an entrepreneur new to the mobile web, this book provides you with the knowledge you need to work with this rapidly developing technology.
Read it on Safari Books Online (http://bit.ly/10zGCLc)

Mobile Web Design For Dummies



By Janine Warner, David LaFontaine
For Dummies, September 2010
ISBN: 9780470560969
379 pages, $24.99
	[image: image with no caption]



With the popularity of Internet access via cell phones and other mobile devices, Web designers now have to consider as many as eight operating systems, several browsers, and a slew of new devices as they plan a new site, a new interface, or a new sub-site. This easy-to-follow friendly book guides you through this brave new world with a clear look at the fundamentals, in particular XHTML and CSS, and offers practical techniques and tricks you may not have considered.
Read it on Safari Books Online (http://bit.ly/15UFTsP)

Strategic Mobile Design: Creating Engaging Experiences



By Joseph Cartman, Richard Ting
New Riders, December 2008
ISBN: 9780321574367
224 pages, $34.99
	[image: image with no caption]



This book gives anyone interested in mobile campaigns, both client-side and production-side, the knowledge to approach a mobile project with a cohesive strategy. The book presents a holistic view of the mobile ecosystem design/technology/marketing/business/build, with enough information to get one started with a project of this nature.
Read it on Safari Books Online (http://bit.ly/112xaf5)

The Web Designer’s Guide to iOS Apps: Create iPhone, iPod touch, and iPad Apps with Web Standards (HTML5, CSS3, and JavaScript)



By Kristofer Layon
New Riders, December 2010
ISBN: 9780132562829
288 pages, $39.99
	[image: image with no caption]



This book teaches web designers how to use HTML, CSS, and JavaScript to build native iPhone, iPod Touch, and iPad applications.  By leveraging their existing skills, web designers can do the same specialized and content-specific work for new platforms. And by combining these skills with a code framework that allows them to bypass the need to learn a lot of Objective-C programming, web designers can focus exclusively on interface and content design. This results in better products for clients and their customers, and also saves the designer both time and money.
Read it on Safari Books Online (http://bit.ly/15UFPcG)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.






Chapter 11. Content Management Systems



Drupal 7



By Trevor James
Virtual Training Company, Inc., August 2012
ISBN: 1618660039
13 hours 50 minutes, $99.95
	[image: image with no caption]



Drupal is an easytouse open source content management framework that allows you to build a website rapidly. Drupal is flexible and extensible and provides a large variety of core and contributed modules that add rich and dynamic functionality to your website. This course by Drupal expert, Trevor James, starts from a beginner level and uses practical examples to build a Drupal powered website. The video is for anyone interested in learning about open source software. You don’t have to know any code or have any experience with HTML or website development. Some intermediate and advanced topics will be covered, including using the Views module and writing your own custom modules and themes. To get started now, simply click on the movie links.
Read it on Safari Books Online (http://bit.ly/10DChTb)

Building Websites With WordPress



By Geoff Blake
InfiniteSkills, January 2012
ISBN: 9781926873831
8 hours 52 minutes, $99.95
	[image: image with no caption]



In this computer based training course, expert designer, trainer and author Geoff Blake teaches you how to use WordPress to build a seamless, professional website. Not intended for the faint of heart, this training course focuses on the process and details of building a website with WordPress from scratch. By the conclusion of this video training course you will be fully capable of customizing WordPress to build your own, fully functional websites. This video tutorial comes complete with working files so that you can create a website alongside the author with the same files he uses.
Read it on Safari Books Online (http://bit.ly/13ubF8I)

Web Designer’s Guide to WordPress: Plan, Theme, Build, Launch



By Jesse Friedman
New Riders, August 2012
ISBN: 9780133016758
288 pages, $31.99
	[image: image with no caption]



Legions of web designers and developers are choosing WordPress for building sites. That’s because it’s powerful, reliable, flexible, scalable — and more. This book is your complete guide to mastering WordPress theme development, covering everything from installation to leveraging the community and resources to improve your WordPress skills for years to come
Read it on Safari Books Online (http://bit.ly/10DDnOH)

Using Drupal, Second Edition



By Angela Byron, Addison Berry, Bruno De Bondt
O’Reilly Media, Inc., April 2012
ISBN: 9781449305543
494 pages, $32.20
	[image: image with no caption]



With the recipes in this book, you’ll take full advantage of the vast collection of community-contributed modules that make the Drupal web framework useful and unique. Learn how to combine modules in interesting ways to develop a variety of community-driven websites. You get case studies that outline specific requirements for several projects — a wiki, publishing workflow site, photo gallery, product review site, online store, user group site, and more. This second edition offers through coverage of Drupal 7.
Read it on Safari Books Online (http://bit.ly/Z274Pa)

SMASHING: WordPress Themes: MAKING WORDPRESS BEAUTIFUL



By Thord Daniel Hedengren
John Wiley & Sons, February 2011
ISBN: 9780470669907
368 pages, $39.99
	[image: image with no caption]



WordPress is so much more than a blogging platform, and this book teaches you how to make it look any way they like - from a corporate site, to a photography gallery and more. It takes you through what really makes themes tick, what you can do with themes, and techniques for getting the best results. Starting with the WordPress Twenty Ten default theme, you’ll learn to work with template tags and create option pages for your themes. Next you’ll explore the child theme concept and create a variety of theme styles, fully customizing the look and feel of your WordPress-powered site.
Read it on Safari Books Online (http://bit.ly/16ET1Sp)

Using WordPress



By Tris Hussey
Que, September 2010
ISBN: 9780132182836
368 pages, $24.99
	[image: image with no caption]



This book is a customized, media-rich learning experience designed to help you master Wordpress quickly, and get the most out of it, fast! It starts with a concise, friendly, straight-to-the-point guide to Wordpress. This exceptional book is fully integrated with an unprecedented collection of online learning resources: online video, screencasts, podcasts, and additional web content, all designed to reinforce key concepts and help users achieve real mastery. The book and online content work together to teach everything mainstream Wordpess users need to know.
Read it on Safari Books Online (http://bit.ly/13ufhrr)

Drupal 7 Development by Example



By Kurt Madel
Packt Publishing, May 2012
ISBN: 9781849516808
270 pages, $29.99
	[image: image with no caption]



This book has numerous code examples that will not only introduce new Drupal 7 development concepts, but will give you the skills needed to build a world-class Drupal website. By following the development of a recipe-sharing, e-commerce site, you will quickly and easily get your own Drupal site up and running. Starting from a solid Drupal 7 development environment, this book will show you how to extend Drupal with front-end code using Ajax, jQuery, and server side PHP.
Read it on Safari Books Online (http://bit.ly/13BMRPG)

Using WordPress (Video)



By Tris Hussey
Que, September 2010
ISBN: 9780132378239
6 hours, 8 minutes, $15.99
	[image: image with no caption]



This video brings you 60 media elements detailing everything from installing WordPress to fixing it when it’s broken, and also includes podcast interviews on other topics related to WordPress and the larger WordPress community. Topics covered include using the WordPress image editor, finding the right plugins, installing themes, creating a Web site with WordPress, using WordPress as a collaboration tool, enabling multisite mode, and much more!
Read it on Safari Books Online (http://bit.ly/13BNby7)

Head First WordPress



By Jeff Siarto
O’Reilly Media, Inc., July 2010
ISBN: 9781449392147
370 pages, $34.99
	[image: image with no caption]



Whether you’re promoting your business or writing about your travel adventures, this book will teach you not only how to make your blog look unique and attention-grabbing, but also how to dig into the more complex functionality available on the WordPress platform. You’ll learn how to customize your blog with your own URL, templates, plugin functionality, and more.
Read it on Safari Books Online (http://bit.ly/16sJbn6)

Drupal For Dummies, 2nd Edition



By Lynn Beighley
For Dummies, October 2011
ISBN: 9781118083482
360 pages, $29.99
	[image: image with no caption]



This new edition teaches you the fast, fun, and easy way to get started with Drupal. Even if you have no Drupal experience, you’ll quickly learn how to download and install Drupal, set up your first content-managed site, apply templates, use modules, and more. Whether you’re looking to implement a flexible content management system, turbo charge a blog with photo galleries, or administer a third-party Drupal site, this book gets you off to a running start!
Read it on Safari Books Online (http://bit.ly/19Hk8ZH)

Beginning Drupal 7



By Todd Tomlinson
Apress, June 2010
ISBN: 9781430228592
355 pages, $49.99
	[image: image with no caption]



This book focuses on the nontechnical user who is responsible for building, maintaining, and managing Drupal web sites. The book covers why you should consider using Drupal when building a new web site, what Drupal is, installing and configuring Drupal, creating and managing content, managing users, adding functionality to your web site through Drupal modules, and more advanced topics on using themes, panels, and views.
Read it on Safari Books Online (http://bit.ly/10a9yKc)

Drupal User’s Guide: Building and Administering a Successful Drupal-Powered Web Site



By Emma Jane Hogbin
Prentice Hall, September 2011
ISBN: 9780132160995
464 pages, $39.99
	[image: image with no caption]



This book is easy to use, fun to read, practical, and complete! It guides you through every step of building sites with Drupal, from installation and site planning through launching your first site. Drawing on her experience teaching thousands of beginners, the author covers both Drupal and Web design tasks, showing exactly how they fit together. This book covers crucial topics other Drupal books ignore, including search engine optimization and accessibility. If you want to create great sites with Drupal with no hassle, no confusion, and no degree in computer science, this is the book for you!
Read it on Safari Books Online (http://bit.ly/10KNB0M)

WordPress: Visual QuickStart Guide, Second Edition



By Jessica Neuman Beck, Matt Beck
Peachpit Press, October 2011
ISBN: 9780132826112
288 pages, $29.99
	[image: image with no caption]



This book gives you the tools you need to create beautiful, functional WordPress-powered sites with minimal hassle. Using plenty of screenshots and a clear, organized format, it walks new users through the installation and setup process while providing valuable tips and tricks for more experienced users. With no other resource but this guide, readers can set up a fully-functional and well-designed WordPress site that takes advantage of all the features WordPress has to offer.
Read it on Safari Books Online (http://bit.ly/14dXLur)

WordPress Essentials (Video Training)



By Tris Hussey
Que, August 2011
ISBN: 9780132918428
3 hours, 4 minutes, $19.99
	[image: image with no caption]



This video has over three hours on everything you need to get started using WordPress. It covers from installing WordPress, to settings, recommended plugins, recommended themes, and how to customize your WordPress site without any code! This video provides all the tips, tricks, and inside knowledge to help you get the most out of the world’s most popular blogging and website platform.
Read it on Safari Books Online (http://bit.ly/14yIeF3)

Drupal’s Building Blocks: Quickly Building Web Sites with CCK, Views, and Panels



By Earl Miles, Lynette Miles
Addison-Wesley Professional
ISBN: 9780321620354
384 pages, $44.99
	[image: image with no caption]



This book is an authoritative tutorial, reference, and cookbook for Drupal’s most valuable modules. It contains indispensable, up-to-date information you won’t find anywhere else, as well as extensive sample recipe code designed for easy adaptation and reuse. Learn how to use modules with themes, integrate with SQL databases, customize views, add styling with custom-code-based designs and maintain full control over the sites you deploy. This book will help you create more powerful, flexible, usable, and manageable websites, whether you’re a web developer, designer, administrator, architect, or consultant.
Read it on Safari Books Online (http://bit.ly/17HuTP8)

The WordPress Anthology



By Mick Olinik, Raena Jackson
SitePoint, November 2011
ISBN: 9780987153005
400 pages, $39.95
	[image: image with no caption]



Written for developers, this book will take you beyond the basics to give you a thorough overview of the WordPress universe. With a cookbook-style approach, you can pick and choose what you need from each chapter to suit your projects.
Read it on Safari Books Online (http://bit.ly/YPqTXT)

WordPress Top Plugins



By Brandon Corbin
Packt Publishing, September 2010
ISBN: 9781849511407
252 pages, $39.99
	[image: image with no caption]



This book will walk you through finding and installing the best WordPress plugins for generating and sharing content, for building communities and reader base, and for generating real advertising revenue. There is literally a plugin for almost anything you want to achieve in WordPress. This book will show you how plugins work, and more importantly, how to install and activate them on your blog without you having to touch a single line of code, unless of course, you want to. Once you are through with plugin basics, content, and building a community, this book will show you how to generate revenue! It will cover the top plugins for turning your blog into a money making machine! This book will also cover plugins focused on tweaking and perfecting your blog’s overall look and feel, and functionality.
Read it on Safari Books Online (http://bit.ly/11LdR1l)

Getting Started with WordPress: Design Your Own Blog or Website



By Todd Kelsey
Course Technology PTR, July 2011
ISBN: 9781435460065
336 pages, $29.99
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This book is filled with hands-on WordPress examples and emphasizes real-world applications. It begins with the basics of WordPress, focusing on the free version of the software. It then progresses to explore other topics, including one-click installs, registering a domain name, and basic customizations. After building this solid foundation in WordPress fundamentals, more advanced and highly valuable concepts are introduced, like search engine optimization, categorization capabilities, and social media promotion strategies. This all-in-one resource will provide first-time bloggers with the tools they need to build a well-designed, effective blog that won’t get lost in the blogosphere.
Read it on Safari Books Online (http://bit.ly/108eLhZ)

Professional Joomla!



By Dan Rahmel
Wrox, October 2007
ISBN: 9780470133941
479 pages, $39.99
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This book covers the two main areas of the Joomla! field: development and deployment. It walks you through the process of creating all three types of Joomla! extensions (modules, components, and plug-ins), explains how best to use Ajax technology, and shows you how to adopt design patterns and incorporate source code control. You’ll examine the underlying technologies (PHP, Apache, etc.) that can be tuned to offer the best system performance, and you’ll explore interfacing with outside content, Lightweight Directory Access Protocol (LDAP) setup, and much more. You’ll even delve into the internal structure of the Joomla! framework, and obtain a unique behind-the-scenes education so that you can modify and extend Joomla! to meet the needs of you and your customers.
Read it on Safari Books Online (http://bit.ly/14yJN5V)

WordPress Video QuickStart Guide (Video)



By Matt Beck
Peachpit Press, October 2011
ISBN: 9780132826280
2 hours 2 minutes, $29.99
	[image: image with no caption]



Learn WordPress the quick and easy way with over 2 hours of video lessons covering the important new features of WordPress. These videos walk you through the essentials, covering the following topics: installing and backing up WordPress, using the Admin Bar, adding posts and pages using categories and tags, inserting images and galleries and more!
Read it on Safari Books Online (http://bit.ly/YPqOn2)

Picture Yourself Building a Website with Joomla! 1.6: Step-by-Step Instruction for Creating a High-Quality, Professional-Looking Site with Ease



By Robin D. Turner, Herb Boeckenhaupt
Course Technology PTR, June 2011
ISBN: 9781598638141
319 pages, $24.99
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This book shows you how to create, customize, and edit a commercial-quality website and put it online in less than 30 minutes. Joomla! is an easy to use, open-source software package for creating and managing websites. Using the four-color, visual format in this book, readers can customize their new site with control panels, integrate e-commerce capabilities and video, edit articles with a built-in text editor, upload pictures, change the color scheme, and more!
Read it on Safari Books Online (http://bit.ly/10KNiDb)

Introduction to Drupal 6 (Video)



By Trevor James
Virtual Training Company, May 2009
ISBN: 1935320432
11 hours 9 minutes, $99.95
	[image: image with no caption]



This practical “how to” video course begins by showing you how to install and configure Drupal and progresses into showing you how to build functional blogs, polls, forms, podcasts, and photo galleries, and the specific modules and themes you need to use to do so. After taking the course you’ll be on your way to becoming a Drupal expert and look forward to designing state of the art Web sites using this powerful open source tool.
Read it on Safari Books Online (http://bit.ly/19Hit6D)

WordPress in Depth, Second Edition



By Bud E. Smith, Michael McCallister
Que, July 2011
ISBN: 9780132695572
600 pages, $34.99
	[image: image with no caption]



This book is a comprehensive reference for using WordPress more effectively — regardless of your experience with WordPress or with blogging. It offers comprehensive guidance for every aspect of using WordPress — from downloading, installing, and securing it through blog design, templates, themes, posting entries, working with comments and email, and managing WordPress blogs.
Read it on Safari Books Online (http://bit.ly/18RdgLU)

Pro Drupal Development, Second Edition



By John K. VanDyk
Apress, August 2008
ISBN: 9781430209898
704 pages, $49.99
	[image: image with no caption]



Assuming you already know how to install and bring a standard installation online, this book gives you everything else you need to customize your Drupal installation however you see fit. It delves deep into Drupal internals, showing you how to take full advantage of its powerful architecture.
Read it on Safari Books Online (http://bit.ly/10KNSRl)

Smashing WordPress: Beyond The Blog



By Thord Daniel Hedengren
John Wiley & Sons, February 2010
ISBN: 9780470684153
322 pages, $44.99
	[image: image with no caption]



This book shows you how to use the power of the WordPress platform, and provides a creative spark to help you build WordPress-powered sites that go beyond the obvious. You will learn the core concepts used to build just about anything in WordPress, resulting in fast deployments and greater design flexibility. This book takes you beyond the blog and shows you how WordPress can serve as a CMS, a photo gallery, an e-commerce site, and more.
Read it on Safari Books Online (http://bit.ly/19HjOdv)

Joomla! Bible



By Ric Shreves
John Wiley & Sons, January 2010
ISBN: 9780470509579
792 pages, $44.99
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This book is a comprehensive guide to creating Web sites with the open-source Joomla! It is a complete, step-by-step guide that you need to build and manage Web sites using this powerful and popular CMS. It shows you how to deploy it to a server, configure the site, create content, and manage content and user hierarchies. Get the most out of Joomla! with this complete guide.
Read it on Safari Books Online (http://bit.ly/YPr05H)



Safari Books Online provides full access to all of the resources in this bibliography. For a free trial, go to http://www.safaribooksonline.com/bibliography.
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